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BEAN(TOWN)  COUNTERS 

Boston  Herald  Publisher  Patrick 
Purcell’s  letter  [“Boston,  by  the 
numbers,”  April  2,  p.  5]  on  “Beyond 
^ '  Bunker  Hill”  deserves  a  brief  response. 

It’s  telling  that  the  claims  of  Herald  Me- 
; '  dia  Inc.  focus  only  on  readership  numbers 
1 1  and  not  on  tbe  breadth,  depth,  and  quality 
j  I  of  news  and  commentary;  quality  and  in- 
!  I  volvement  of  audience;  or  advertising  re- 
I  suits  and  efficiency.  On  all  of  these  fronts, 
i !  one  couldn’t  even  say  there  is  competition 
j  I  between  The  Boston  Globe  and  the  Neponset 
\  j  Valley  Daily  News,  the  Weston  Town  Crier, 

I !  and  Herald  Media’s  other  properties. 

1 1  Nonetheless,  if  one  focuses  only  on  read- 

1 1  ership,  we’re  sure  it  was  simply  an  oversight 
j  i  that  Mr.  Purcell  omits  what  is  by  far  New 
I  England’s  largest  newspaper,  the  Sunday 
j  I  Ghbe  (DMA  readership  of  2  million),  in  his 
I  comparison  of  the  audience  size  of  Herald 

Media  Inc.  to  that  of  the  Ghbe. 
l!  RICHARD  P.  GULLA 

I  DIRECTOR  OF  PUBLIC  RELATIONS 

The  Boston  Globe 


inaccuracy.  Mr.  Benc’s  termination  was  a 
personnel  matter,  and,  as  such,  we  are  not 
at  liberty  to  discuss  it.  However,  I  will 
reiterate  that  it  was  not  as  a  result  of  a 
new  photo  policy  at  the  Daily  Press.  Mr. 
Snow’s  departure  was  his  decision. 

There  is  no  ban  on  “artsy”  photography  at 
the  Daily  Press.  There  is  a  new  procedure 
I  for  photographers  to  submit  their  work. 

I  Previously,  the  procedure  was  unstructured 
j  with  very  little  oversight.  The  new  process  is 
i  collaborative,  but  the  decision  of  what  ap- 
I  pears  in  the  paper,  as  it  is  in  99%  of  U.S. 

I  newsrooms,  is  the  editor’s,  as  it  should  be. 

Your  story  stated  as  fact  that  the  depar¬ 
tures  were  the  result  of  this  photo  jxilicy, 
and  that  is  a  disservice  to  our  company  and 
our  associates.  It  is  simply  the  practice  of 
shoddy  and  uncredible  journalism.  The 
contents  of  your  story  are  unsubstantiated 
“claims”  by  ex-associates.  Yet,  you  present 
them  as  fact.  As  you  know,  companies  are 
hamstrung  in  matters  of  termination  by 
I  confidentially  requirements,  but  this  does 
j  not  relieve  you  of  your  journalistic  responsi¬ 
bility  to  accuracy  and  balanced  reporting. 
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ARTISTIC  FREEDOM 

ON  BEHALF  OF  THE  8,000  ASSOCI- 
ates  of  Freedom  Communications 
Inc.  and  particularly  those  at  the 
Daily  Press  in  Victorville,  Calif.,  we  take 
exception  to  your  March  26  story,  “‘Art’ 
history  at  paper”  [p.  40]. 

The  article  states  that  Photo  Editor  Doug 
Bene  was  terminated  after  a  new  photo 
policy  was  instituted  and  that  Brett  K. 
Snow  quit  after  he  learned  that  he  would 
also  be  “sacked.”  Connecting  the  termina¬ 
tion  of  Mr.  Bene  and  the  departure  of  Mr. 
Snow  to  the  photo  policy  is  a  complete 


MIKE  LEDNOVICH 

DIRECTOR  OF  CORPORATE  INFORMATION 
Freedom  Communications  Inc. 

Irvine,  Calif. 


I  rOKRF.CTlON 

!  In  a  story  on  the  April  6  speech  given  by 
j  former  San  Jose  (Calif.)  Mercury  News 
j  Publisher  Jay  T.  Harris  to  the  American 
\  Society  ofNewspaper  Editors  (April  9,  p.  7), 
E&P  misreported  one  of  his  comments. 

I  According  to  the  audiotape  of  his  speech, 

I  Harris  said  he  resigned  because  “/  had  lived 
\  as  long  CIS  I  should  or  conld -with  the  slowly 
1  widening  gap  between  creed  and  Asod” — 

I  not  “between  creed  and  greed.” 
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NEWSPAPERDOM®  from  editor  &  PUBLISHER 


APRIL  21,  1951: 

Law  No.  14021  of  the  Argentine, 
signed  by  President  Juan  D.  Peron 
April  18,  rubbed  out  the  freedom 
of  La  Prensa.  If  and  when  the 


will  be  a  state-owned  organ.  The 
82-year-old  paper  hasn’t  been 
printed  since  Jan.  26. 

Greetings  from  old  friends,  a  quiet 


vigilance  over  the  editorial 
policies  of  his  newspaper  across 
the  land  mark  the  88th  birthday 
season  of  William  Randolph 
Hearst  —  “The  Chief”  —  whose 


newspaper  publishes  again,  it  family  gathering,  and  continued  birthday  is  April  29. 
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The  San  Jose 
(Calif.)  Mercury 
News  editorial  side 
may  have  escaped 
the  chopping  block 
after  Jay  T.  Harris 
resigned  as  publisher 
to  protest  budget 
cuts,  but  the  business 
side  wasn’t  so  lucky. 

Fifteen  people  in 
classified,  marketing, 
and  production  will 
be  laid  off  today 
unless  they  find  other 
jobs  at  the  Knight 
Ridder  newspaper,  a 
response  to  the  slow¬ 
ing  economy.  As  for 
the  newsroom,  man¬ 
agement  said  it  would 
achieve  cuts  there 
through  attrition. 

Another  Knight 
Ridder  paper,  the 
Akron  (Ohio)  Beacon 
Journal  —  where 
planned  layoffs  also 
sparked  an  outcry  — 
recently  laid  off  15 
people,  including 
seven  nevirs  staffers. 

-  LUCIA  MOSES 


next  three  months,  with  layoffs  possibly  follow¬ 
ing.  The  trims  will  start  sooner  at  its  online  divi¬ 
sion,  New  York  Times  Digital,  where  staff  is  to  be 
cut  this  week  for  the  second  time  this  year. 

Dow  Jones  &  Co.  Inc.  said  Thursday  it  would 
lay  off  202  employees,  about  2.5%  of  its 
work  force,  as  part  of  an  effort  to  cut  ex¬ 
penses  by  $60  million  this  year.  Compar¬ 
isons  are  especially  tough  at  Dow  Jones, 
since  The  Wall  Street  Journal  was  a  big 
beneficiary  of  last  year’s  bonanza  in  na¬ 
tional  advertising.  The  company  reported 
first-quarter  earnings  per  share  (EPS) 
before  special  items  plunged  80.6%,  to  17 
cents,  on  a  17%  decline  in  revenue. 

The  E.W.  Scripps  Co.,  which  reported  first-quarter 
results  Wednesday,  said  that,  excluding  unusual 
items,  its  EPS  from  core  operations  declined  22.2%, 
to  35  cents,  from  the  year-ago  quarter  as  lower  ad  de¬ 
mand  held  back  its  newspapers  and  TV  stations. 
“Scripps,  fundamentally,  is  as  strong  as  ever,  but  to¬ 
day’s  reality  is  that  we’re  in  the  midst  of  an  economic 
slowdown  that’s  putting  pressure  on  the  company’s 
short-term  results,”  CEO  Kenneth  W.  Lowe  said. 
As  Scripps  looks  for  ways  to  trim  costs,  two  of  its 
bigger  papers.  The  Cincinnati  Post  (including  The 
Kentucky  Post  in  Covington)  and  The  Knoxdlle 
(Tenn.)  News-Sentinel,  are  cutting  staffs  by  18%  and 
1.5%,  respectively. 

rca.litV  is  The  ghoulish  economic  news 
•  4-  U  „  has  spread  to  St.  Louis  Post- 

Dispatch  parent  Pulitzer  Inc., 
I  economic  which  warned  that  first-quarter 
99  EPS,  to  be  announced  this  week, 

’  •  •  would  fall  between  16  cents  and 

ENNETH  W  LOWE  21  cents,  below  analysts’ expecta- 
E.W.  Scripps  Co.  tion  of  32  cents.  11 


Dow  Jones,  E.W.  Scripps,  and  the 
New  York  Times  Co.  are  among 
those  announcing  new  cuts 


BY  LUCIA  MOSES 

WITH  THE  TWIN  SPECTERS  OF 
lower  advertising  revenue 
and  higher  newsprint  costs 
looming  over  first-quarter  earnings  re¬ 
ports,  newspaper  companies  announced 
more  staff  cuts  last  week,  adding  to  an 
eerie  unease  about  the  rest  of 2001. 

Last  year’s  boom  in  dot-com,  finan¬ 
cial,  and  technology  advertising  turned  to  this  year’s 
bust  —  combined  with  the  March  newsprint  price 
hike  and  pessimism  about  the  economy’s  prospects  — 
haunts  the  profits  picture,  with  many  companies 
*9^  already  issuing  warnings 
about  their  earnings. 

The  New  York  Times 
Co.,  whose  February 
newspaper  ad  revenue 
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Times  is  denying 
rumors  layoffs  are 
pending  at  the  South¬ 
ern  California  daily. 

Deputy  Managing 
Editor  Leo  Wolinsky 
told  E&P  that  while 
the  LA.  Times  is 
doing  some  nonper¬ 
sonnel-related  “belt 
tightening”  due  to  the 
economic  slowdown, 
layoffs  do  not  figure  in 
the  immediate  future. 

“It’s  all  pure  ru¬ 
mor,”  Wolinsky  said. 
“Things  can  change 
in  this  business  pretty 
fast,  but  there’s  really 
nothing  pending  like 
that  now.  ...  t  don’t 
know  about  any 
layoffs  ready  to  hit 
this  place.” 

-  JOEL  DAVIS 


Denver  JOA  partners  win  hy  a  KO 


Advertisers’  lawsuit  seeking  rollback 
of  new  rates  gets  thrashed  out 


The  ruling  comes 
on  the  heels  of  a  war 
of  words  between 
Jabs  and  Post  Pub¬ 
lisher  William  Dean 
Singleton,  who  ac¬ 
cused  each  other  of 
lying  and  bullying. 

“I  hilly  expect  Jake 
and  I  to  be  good 
;  friends  again,  and  I 
i  fully  expect  Ameri- 
j  can  Furniture  will 
j  be  back  in  the 
1  paper  again,  but  he 
I  won’t  be  coming 
.|  back  with  a  special 
i  j  deal  for  him,” 

-I  Singleton  told 
Ei3P.  “We  don’t  make 
special  deals  anymore.” 

Jabs  has  told  E&P 
he  spent  $3  million  in 
advertising  in  the  two 
papers  last  year  and  that 
he  will  no  longer  adver¬ 
tise  with  them.  “The 
world  needs  to  know 
none  of  these  JOAs 
work,”  he  said.  “If 
there’s  another  JOA 
announced.  I’ll  appre¬ 
ciate  somebody  telling 
me  because  I’ll  fly  to 
that  community  telling 
people  they  need  to  file 
objections.” 

DNA  spokesman 
Jim  Nolan  said  that, 
pre-JOA,  the  two  papers 
had  a  combined  total  of 
2,000  advertisers.  He 
said  1,400  of  them  have 
signed  contracts  at  the 
higher  JOA  rates  and 
that  more  probably 
would  ink  new  deals 
soon.  @] 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Surprising  al- 
most  no  one,  a 
federal  judge  in 
Denver  declined  Thurs¬ 
day  to  grant  a  prelimi¬ 
nary  injunction  halting 
the  advertising  rate 
hikes  that  have  resulted 
from  the  joint  operating 
agreement  (JOA) 
betw'een  The  Denver 
Post  and  the  Rocky 
Mountain  News. 

Saying  “I  think  it’s 
clearly  established  by 
Congress  that  the  public 
interest  is  best  served  by 
having  two  newspapers 
instead  of  one,”  U.S.  Dis¬ 
trict  Judge  John  Kane 
denied  the  motion  for  an 
injunction  against  the 
JOA,  which  went  into 
effect  Jan.  22.  A  lawsuit 
seeking  to  overturn  the 
JOA,  brought  by  the 
same  plaintiffs,  remains 
before  Kane,  with  argu¬ 
ments  to  be  heard  at  a 
date  to  be  announced. 

Seeking  a  return  to 
pre-JOA  advertising 
policies  and  rates  were 
American  Furniture 
Warehouse  Co.  owner 
Jake  Jabs,  two  other 
advertisers  dubbed  “Col¬ 
oradans  Against  News¬ 
paper  Monopolies,”  and 
journalist  Ryan  Ross. 
They  cited  ad  rate  hikes 
ranging  from  300%  to 
1,000%  since  April  1. 
They  also  maintain  that 
the  Rocky  Mountain 
News  failed  to  meet  the 
definition  of  a  failing 


newspaper  under  the 
Newspaper  Preservation 
Act  because  it  had  a 
healthy  share  of  adver- 


Pricestake 
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li>»c  freedom.  6nai*««*  w  * 

utiended  to  protect  them. 


Colorado  queen 


Ion  weekdays; 

the  News  pub¬ 
lishes  the  Sat¬ 
urday  issue 
and  the  Post 
publishes  the 
Sunday  issue. 

Attorneys  for 
the  Denver 
Newspaper 
Agency  (DNA), 
the  business 
agency  for  the 
two  papers, 

countered  that  the  JOA 
has  operated  at  “a  signif¬ 
icant  loss”  since  it  began 
and  that  losses  could  run 
to  “several  tens  of  mil¬ 
lions  of  dollars”  if  an  in¬ 
junction  were  granted. 

The  DNA  also  argued 
that  it  would  be  imprac¬ 
tical  to  abolish  the  JOA 
now  that  all  functions 
outside  of  editorial  have 
merged.  “The  News  and 
the  Post  now  share  the 
same  vital  organs,”  DNA 
CEO  Kirk  MacDonald 
said  in  an  affidavit. 


The  Los  Angeles 
Times  dropped 
“B.C.”  after  33  years 
—  but  says  it  wasn’t 
because  of  the  strip’s 
periodic  religious 
references. 

The  LA.  Times 
canceled  Johnny 
Hart’s  feature  effec¬ 
tive  April  9  —  six 
days  before  an  Easter 
Sunday  comic  that 
seemingly  showed  a 
menorah  morphing 
into  a  cross.  The  strip 
drew  mixed  reaction, 
with  the  Jewish 
Defense  League  criti¬ 
cizing  it  and  Jewish 
WorldReview.com’s 
editor  defending  it. 

Hart  said  that 
“my  intent  was  to  pay 
tribute”  to  both  Chris¬ 
tianity  and  Judaism. 

Religious  “B.C.” 
episodes  were 
dropped  by  the  LA. 
Times  in  the  past. 


U.S.  District  Judge  John  Kane 

rising  and  was  primarily 
hurt  by  its  own  question¬ 
able  business  plan, 
namely  its  “penny  a  day”  i 
subscription  plan. 

The  plaintiffs’  attor-  I 
ney,  Thomas  P.  McMa¬ 
hon,  said  his  clients  i 
wanted  a  return  to  old  j 
rate  cards,  separate  for 
each  paper;  a  return  of 
separate  classified  sec¬ 
tions;  and  resumption  of 
publication  of  both  pa¬ 
pers  on  Saturdays  and  1 
Sundays.  The  two  papers  j 
publish  separate  issues  i 


Mark  Fitzgerald  in 
Denver  contributed  to 
the  reporting  of  this 
story. 
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No  slam  dunk  for  either  side 


The  ‘Times’  and  NBA  settle  dispute 


BY  WAYNE  ROBINS 

Are  profession- 
al  sporting 
contests  news 
events  or  privately 
owned  performances? 

Last  week,  the 
National  Basketball 
Association  and  The 
New  York  Times  agreed 
to  an  out-of-court 
settlement  over  the 
paper’s  sale  of  com¬ 
memorative  photo¬ 
graphs  of  the  NBA’s 
1999  playoffs. 

Meanwhile,  Major 
League  Baseball  (MLB) 
and  news  organizations 
led  by  the  Associated 
Press  Sports  Editors 
(APSE)  were  working 
to  hammer  out  a 
compromise  to  end  a 
dispute  that  began  with 
this  year’s  season  over 
how  often  reporters  and 


photographers  can 
transmit  information 
from  a  game  —  which 
MLB  wants  to  limit. 

The  NBA  sued  the 
Times  last  summer.  The 
pictures,  taken  by  staff 
photographers,  were 
sold  at  the  Times" 
online  store  in  lavishly 
packaged  sets  of  five  for 
$900.  The  NBA  cried 
foul,  suing  the  Times 
for  breach  of  contract: 
The  small  print  on  the 
back  of  press  passes 
prohibits  use  of  photos 
from  the  games  except 
for  reporting  as  “news.” 
The  Times  objected  to 
being  asked  to  jump 
through  that  hoop, 
claiming  the  news, 
photos,  and  informa¬ 
tion  it  gathers  belong 
to  the  newspaper. 

Last  week’s  settle- 


Sign  o’  the  Times-.  1999  NBA 

ment  avoided  sticky 
First  Amendment  and 
intellectual-property 
issues.  The  Times 
agreed  to  display  the 
NBA  logo  on  its  Web  | 
page  and  in  any  ads  for  I 


photos  —  and 
also  agreed  to 
link  to  the 
NBA’s  Web 
site.  “It  was  an 
agreement 
where  both 
could  walk 
away  and 
proclaim 
victory,” 
said  Steve 
Borgman,  a 
partner  at  the 
law  firm  of 
Vinson  and 
Elkins  in 
!  Houston. 

At  press 
time,  APSE 
President  Tim 

Burke,  sports 
action  j**. 

editor  ot  The 

Palm  Beach  Post  in 
West  Palm  Beach, 

Fla.,  was  hoping  for  a 
similarly  peaceful 
resolution  with,  to 
steal  a  phrase,  the 
Lords  of  Baseball.  11 


FCC  cross-ownership  ban  at  a  crossroads 


Chairman:  Both  reform  and  repeal 
will  be  under  consideration  in  May 


BY  TODD  SHIELDS 

WASHINGTON 


Repeal  as  well  as  re-  B  | 

form  will  be  on  the  I  j 

table  when  federal  i  i  I 

officials  take  up  the  ban  on  I  . 
local  cross-ownership  of  daily  i 
newspapers  and  broadcast  | 

stations.  What’s  more,  the  key 
agency  involved  may  soon  be  Mictl36l  POWBII 
fully  staffed.  Chairman 

The  developments  augur  FCC 
for  a  more  complete  and  speedy  review  of  the  rule 
publishers  love  to  hate  than  was  readily  apparent  as 
recently  as  late  last  month.  That’s  when  Federal 
Communications  Commission  (FCC)  Chairman 
Michael  Powell  said  his  agency’s  examination  of  the 
rule  will  begin  in  May.  Unclear  then  was  whether 

www.editorandpublisher.com 


Michael  Powell 

Chairman 

FCC 


the  review  might  be  limited  to  reforming  the  26- 
year-old  rule,  as  the  FCC  suggested  last  year  when 
it  was  run  by  Democrats. 

Days  after  speaking  to  Congress  on  March  29, 
Powell  told  journalists  that  the  FCC  is  free  to  exam¬ 
ine  both  repeal  and  reform  —  and  would  do  so.  He 
declined  to  predict  the  outcome.  But,  he  said,  “I  make 
no  secret:  This  rule  in  particular.  I’m  skeptical.” 

The  day  after  Powell  spoke,  the  White  House 
named  three  nominees  to  replace  two  departing 
Democrats  and  one  departing  Republican  on  the 
five-member  commission. 

The  nominees  are  Kathleen  Abernathy,  a 
communications  lawyer;  Kevin  Martin,  a  former 
FCC  aide  to  departing  Republican  Commissioner 
Harold  Furchtgott-Roth;  and  Michael  Copps,  a 
former  staffer  for  Sen.  Ernest  F.  Hollings,  D-S.C. 
(The  senator  historically  has  backed  the  cross¬ 
ownership  ban.)  Copps  is  to  join  Commissioner 
Gloria  Tristani  as  the  commission’s  Democratic 
minority.  The  Senate  has  yet  to  schedule  confir¬ 
mation  hearings.  11 


“There’s  certainly  a 
history,”  a  LA.  Times 
spokeswoman  said, 
adding  that  canceling 
“B.C."  now  is  a 
“coincideiKe.  We 
just  felt  it  was  time 
fw  a  change.” 

Creators  Syndicate 
said  last  week  it 
didn’t  know  whether 
any  of  Hart’s  other 
1,300  papers  would 
drop  the  April  15 
“B.C.”  -  DAVE  ASTOR 

BUILTYPlfAON 
MAYOR  AD  DEAL 

Roy  S.  Trahan  II, 
the  former 
publisher  of  the 
Cheboygan  (Mkh.) 
Daily  Tribune,  plead¬ 
ed  guilty  last  Tuesday 
to  violating  Mkhi- 
gan’s  Campaign 
Finance  Act  by  giving 
deep  discounts  on 
four  campaign  ads 
to  one  mayoral 
candidate  last  year 
while  charging  his 
opponent  the  paper’s 
standard  rate. 

In  an  agreement 
with  the  state  attor¬ 
ney  general’s  offke, 
Trahan  pleaded  guilty 
to  one  felony  count 
and  three  other 
counts  were  dropped. 
Sentencing  is  set  for 
May  7. 

Trahan  is  now 
publisher  of  two 
Indiana  dailies.  The 
News-Gazette  in 
Winchester  and  the 
News-Times  in 
Hartford  City.  He 
did  not  return  a 
phone  message  for 
comment. 

Chris  DeWitt, 
spokesman  for  the 
Mkhigan  attorney 
general,  said  the  case 
was  unprecedented: 
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“Fortunately  for  all 
concerned,  including 
publishers,  this  is 
the  only  one  I've  ever 
heard  of.” 

-  MARK  FITZGERALD 

mmm 

PROTECTION 

Yesse!  Communi¬ 
cations  Inc.,  the 
majority  owner  of 
four  alternative  week¬ 
lies,  said  it  is  filing  for 
Chapter  1 1  bankrupt¬ 
cy  protection,  saying 
heavy  investments  in 
its  smaller  papers 
haven't  paid  off  as 
expected. 

The  Westfield, 
Ind.-based  company 
closed  its  money- 
losing  Icon  in  Iowa 
City,  Iowa,  in  January, 
laying  off  nine,  and 
is  in  talks  to  sell  The 
Octopus  in  Cham¬ 
paign,  III.  Yesse!  plans 
to  keep  its  three 
bigger  weeklies,  the 
Bloomington  (Ind.) 
Independent,  Illinois 
Times  in  Springfield, 
and  Impact  Weekly  in 
Dayton,  Ohio,  and 
shift  its  focus  to  other 
midsize  weeklies. 

-  LUCIA  MOSES 

PROFILE' PICNC 
yP$23MILU0N 

American  Profile, 
a  newspaper 
supplement  for 
weeklies  and  small 
dailies  that  launched 
a  year  ago,  recently 
received  a  $23- 
million  infusion, 

$19  million  of  which 
came  from  Quadran¬ 
gle  Capital  Partners. 

Franklin,  Tenn.- 
based  Publishing 
Group  of  America 


BY  JOE  STRUPP 

AConnecti- 
cut  newspa¬ 
per  claiming 
a  First  Amendment 
right  to  put  news¬ 
paper-delivery 
tubes  in  front  of 
subscribers’  homes 
is  suing  New  Lon¬ 
don,  where  officials 
ordered  the  removal 
of  140  such  tubes. 

Reid  MacClug- 
gage,  editor  and  pub¬ 
lisher  of  The  Day,  daily 
circulation  41,689,  said 
the  City  Council’s  March  | 
19  decision  to  tear  down 
the  plastic  tubes  violates 
the  paper’s  right  to  press 
freedom. 

“It  was  a  hostile  act,” 
MacCluggage  said  of  the  i 


4,  2001  —  a  day  that  will 

April  4  razing  of  the 
tubes.  His  paper  retali¬ 
ated  two  days  later  by 
filing  suit  in  U.S.  District 
Court.  “They  have  no 
right  to  do  that,  because 
there  is  no  law  against 
this,”  MacCluggage 
insisted. 

City  officials  disagree. 


live  in  infamy  in  New  London, 

j  They  say  the  tubes,  usu- 
j  ally  placed  at  the  edge  of 
I  a  customer’s  property 
I  near  the  street,  are  on  a 
;  public  right  of  way. 

New  London  City 
;  Manager  Richard  Brown 
said  his  office  received  at 
,  least  a  dozen  complaints 
I  after  The  Day  installed 


the  tubes  sev¬ 
eral  months 
ago  in  the 
city’s  south 
side  as  part 
of  a  plan  to 
replace  youth¬ 
ful  carriers 
with  adult 
delivery  staff. 

The  tubes 
“were  consid¬ 
ered  unsight¬ 
ly,”  Brown  told 
E^P.  “There  were  con¬ 
cerns  from  constituents.” 

MacCluggage  said  the 
newspaper  advised  cus¬ 
tomers  that  they  could 
have  the  tubes  removed 
if  they  wished.  He  said 
some  had  requested 
removal  and  that  the 
paper  had  complied.  ID 


Conn. 


For  'Morning  News’  and  'Union-Tribune’ 

Todays  tlie  time  to  invest  for  tomorrow 


Dailies  defy  current  cutback  mania 

BY  JOE  NICHOLSON 

Even  as  a  wave  of  cutbacks  has  washed 
through  newspapers  from  coast  to  coast,  The 
Dallas  Morning  News  and  The  San  Diego 
Union-Tribune  are  swimming 
against  the  slowdown  tide  by 
spending  to  grow  circulation. 

“It’s  always  a  tough  decision 
when  you  are  dealing  with  lim¬ 
ited  resources,”  said  Barry 
Peckham,  executive  vice  presi¬ 
dent  at  the  Morning  News, 
which  has  hired  the  Bethesda, 

Md.-based  Barry  Group,  a  BSIiy  PBCkhSIII 
newspaper  marketing  firm,  to  “The  Dallas 
institute  a  sophisticated  pro-  Morning  News 
gram,  including  high-tech  software,  to  boost  circu¬ 
lation.  The  firm’s  fees  generally  range  between  j 
$300,000  and  $500,000.  | 

“Other  newspapers  ...  probably  are  delaying  that 
choice,”  said  Jeff  Beckley,  vice  president  of  circula¬ 
tion  at  the  Morning  News. 


The  Union-Tribune  hired 
the  Barry  Group  for  circula¬ 
tion  and  advertising  projects. 

“Some  [dailies]  that  might 
I  have  been  thinking  about  in- 
I  vesting  in  a  system  may  have 
;  tabled  that  for  the  short  term,” 

I  said  Union-Tribune  Circula- 
I  tion  Director  Mike  Proebstle. 
j  The  new  circulation  pro-  MIKB  PfOBbStlB 
i  gram  will  make  it  possible  to  “The  San  Diego 
i  “manage  growth”  rather  than  Union-Tribune” 
“manage  decline”  by  finding  out  why  subscribers 
1  cancel,  said  Proebstle.  And  the  new  advertising 
program  will  identify  subpar  ad  areas,  said  Union- 
Tribune  Advertising  Director  Scott  T.  Whitley. 

The  Morning  News,  weekday  circulation  513,036, 
is  owned  by  Belo;  the  Union-Tribune,  daily  circula¬ 
tion  370,395,  is  owned  by  Copley  Press  Inc. 

“I  hear  lots  of  discussion  about  how  the  industry 
just  contracts  and  cuts  costs  and  doesn’t  really  look 
to  the  future  —  and,  frankly,  yes,  there  are  some  pa¬ 
pers  that  do  that,”  said  Larry  Sackett,  president  and 
CEO  of  the  Barry  Group.  But,  he  added,  his  firm’s 
clients  aren’t  among  them.  11 
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CALENDAR 


APRIL 

nn  1 1nternet  Media 
UU  I  Dynamics: 

How  to  Buy  &  Sell 
Web  Ads,  Adweek 
Conferences,  Laredo 
Group,  Westin 
River  North  Hotel, 
Chicago 

MAY 

7  n  Ifra  North 
I  D  America 
Conference,  Ifra 
North  America, 
Canadian  Newspaper 
Association,  Sheraton 
Gateway  Hotel, 
Toronto  International 
Airport,  Toronto 

n  il  AAIND  Spring 
U  1 1  Conference, 
American  Association 
of  Independent  News 
Distributors,  Marriott 
Marquis  Hotel, 

New  York 


Mire  Advanced 
Boot  Camp, 
Investigative  Reporters 
and  Editors,  University 
of  North  Carolina, 
Chapel  Hill,  N.C. 

17  9n 

lU  Writers 

Seminar,  National 
Conference  of  Editorial 
Writers  Foundation 
and  the  Freedom 
Forum  First 
Amendment  Center, 
Vanderbilt  University, 
Nashville,  Tenn. 


MINFE  Annual 
Conference, 
International  News¬ 
paper  Financial  Execu¬ 
tives,  Hyatt  Regency 
Hotel,  Vancouver, 
British  Columbia 


NCS  Reuben 
Award 


Convention,  National 
Cartoonists  Society, 
Boca  Raton  Resort  & 
Club,  Boca  Raton,  Fla. 

ni  n  NSNC  Annual 
U  I  U  Conference, 
National  Society’ 
of  New  spaper 
Columnists,  Sir 
Francis  Drake  Hotel, 
San  Francisco 

JUNE 

3_n  World 
U  Newspaper 
Congress,  World 
Editors  Forum,  and 
Info  Services  Kvpo 
2001,  World 
Association  of 
Newspapers,  Hong 
Kong  Convention 
Centre,  Hong  Kong 

n  on  American 
U  LU  Indian 
Journalism  Institute, 


Freedom  Forum 
Neuharth  Center, 
University  of  South 
Dakota,  Vermillion, 
S.D. 


1J  inSABEW 
14  I  U  Technology 
Conference,  Society' 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites 
Raleigh-Durham 
Airport,  Raleigh,  N.C. 

MAFCP  Annual 
Conference 
and  Trade  Show, 
Association  of  Free 
Community  Papers, 
Ritz-Carlton,  Phoenix 

NOTE:  To  Ivit  events, 
please  e-mail  to 
calendar  @editorand 
publisher.com  or fax 
to  Calendar  Editor  at 
(646)  654-5370. 


This  time,  ‘News’  sues  ‘Tribune’ 


BY  LUCIA  MOSES 

IN  THE  LATEST 
battle  in  the  Salt 
Lake  City  news¬ 
paper  war,  it’s  The 
Deseret  News'  turn  to 
muster  the  legal  troops. 
The  News  alleges  in  a 
lawsuit  filed  April  9  that 
its  bigger  rival  and  joint 
opxjrating  agreement 
(JOA)  partner.  The  Salt 
Lake  Tribune,  for  the 
past  three  years  has 
frustrated  its  efforts  to 
convert  to  morning 
publication  and  compete 
head-to-head  with  the 
Tribune. 

The  News  wants  a 
Utah  court  to  declare 

|: 

www.editorandpublisher.com 


that  the  rri&M«c’s  j| 

managers  have  violat¬ 
ed  their  obligations  to 
the  iVcK’s  by  harming  it  1 
financially  through  j 

their  influence  over 
the  business  arm  of  the 
JOA  and  then  order 
them  to  carry’  out  their 
part  of  the  48-year-old 
agreement. 

The  News  also  seeks 
a  ruling  that  it  has  veto 
power  over  any  purchase 
of  the  Tribune,  in 
response  to  the  man¬ 
agers’  claim  that  they 
have  a  right  to  buy  the 
paper  in  mid-2002. 

The  two  dailies  have 
been  entangled  in  legal 


Deseret  News  makes  the  news, 
wrangling  since  the 
managers  sued  late  last 
year  to  block  the  $200- 
million  sale  of  the  Trib¬ 


une  to  Denver-based 
MediaNew’s  Group  Inc. 
by  the  AT&T  Corp. 

A  long-held  mutual 
distrust  underlies  the 
battle,  with  the  Tribune 
positioning  itself  as  an 
alternative  to  the  Mor¬ 
mon  Church-owned 
Neu's  and  the  Neu's 
claiming  that  the  Trib¬ 
une  wants  to  squash  its 
smaller  partner  so  it  can 
dominate  the  market. 

I  The  Neu's  claims  in 
I  the  suit  that  Tribune 
j  Publisher  Dominic 
Welch  has  said, 
“Ultimately,  there  will 
be  only  one  new  spaper, 
and  it  won’t  be  The 
Deseret  News?  Welch  has 
denied  the  claim.  11 


started  the  magazine 
last  April  with  circu¬ 
lation  of  1.2  million 
and  distribution  to 
200  newspapers, 
said  spokeswoman 
Nancy  DeKalb.  Initial 
financing  included 
$2.78  million  in 
September  1999 
and  another  $5  mil¬ 
lion  a  year  ago. 

DeKalb  said  the 
publication  is  now  in 
more  than  600  pa¬ 
pers  with  circulation 
of  3  million.  The 
company  hopes  the 
new  cash  will  bring 
profitability  by  mid- 
2002.  -  JOE  STRUPP 


CUimUFF 

About  50%  of  the 
U.S.-based  staff 
of  iSyndicate,  the  on¬ 
line  content  syndica¬ 
tor  headquartered  in 
San  Francisco,  has 
been  laid  off,  the 
company  reported 
last  week. 

Roughly  85  people 
were  let  go  at  the 
company's  offices 
in  San  Francisco, 

New  York,  and 
Austin,  Texas. 

“All  investors  are 
currently  behind 
iSyndicate,”  said  Jeff 
Thomas,  vice  presi¬ 
dent  of  marketing  at 
iSyndicate.  Thomas 
said  that  earlier 
reports  suggesting 
an  investor  pullout 
were  inaccurate. 

The  company 
handles  content 
resales  and  electronic 
distribution  for  clients 
including  The  Associ¬ 
ated  Press,  the  Finan¬ 
cial  Times,  and  The 
New  York  Times. 

-  KARIM  MOSTAFA 
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-AWARDS^ 

The  White  House  Corre¬ 
spondents’  Association 
announced  the  winners 
of  its  2001  awards. 
Sandra  Sobieraj  of  The 


Associated  Press  won 
the  Mcrriman  Smith 
Memorial  Award,  in 
the  print  category,  for 
presidential  news 
coverage  under  deadline 
pressure;  Steve  Thomma 


of  Knight  Ridder’s 
Washington  bureau 
won  the  Aldo  Beckman 
Award  for  repeated 
excellence  in  White 
House  coverage;  and 
Elizabeth  Marchak, 


Dave  Davis,  and  Joan 
Mazzolini  of  The  Plain 
Dealer  in  Cleveland 
won  the  Kdgar  A.  Poe 
Award,  which  recog¬ 
nizes  excellence  in  cov¬ 
erage  of  news  of  national 


or  regional  significance. 
The  awards  will  be 
presented  April  28  at 
the  87th  annual  dinner 
of  the  White  House  Cor¬ 
respondents’  Association 
in  Washington. 


j  ILLINOIS 

Linda 
Ritchie 
Lindus 

i  to  editor  and 

! 

I  publisher  of  the 
Southern  Illinoisan  in  Carbon- 
dale  from  publisher.  Lindus 
succeeds  Carl  Rexroad. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


The  Associated  Press  in  Portland 
from  London-based  AP  technology 
writer.  Brumley  succeeds  Elaine  Norton 
Hooker,  now  AP  bureau  chief  in 
Hartford,  Conn. 


ASSOCIATIONS 
Tim  J.  McGuire,  editor  of  the  Star  Tribune 
in  Minneapolis,  elected  president  of  the 
American  Society  of  Newspaper  Editors. 
He  succeeds  Richard  A.  Oppel,  editor  of  the 
Austin  (Texas)  American-Statesman. 
Diane  H.  McFarlin,  publisher  of  the 
Sarasota  (Fla.)  Herald-Tribune,  elected 
vice-president. 

Peter  K.  Bhatia,  executive  editor  of  The 
Oregonian  in  Portland,  elected  secretary. 
Karla  Garrett  Harshaw,  editor  of  the 
Springfield  (Ohio)  News-Sun  and  senior 
editor  of  Cox  community  newspapers, 
elected  treasurer. 


Richard  J.  Warren,  publisher  of  the  Bangor 
(Maine)  Daily  News,  elected  president  of 
the  New  England  Newspaper  Association. 
Warren  succeeds  Brian  J.  Long,  vice 
president  and  general  manager  of  the 
Union-News  and  Sunday  Republican 
in  Springfield,  Mass. 

James  A.  Rousmaniere  Jr,  president  and 
editor  of  The  Keene  (N.H.)  Sentinel, 
elected  first  vice  president. 

Irving  E.  Rogers  III,  publisher  of  The  Eagle- 
Tribune  in  Lawrence,  Mass.,  elected 
second  vice  president. 

Maureen  Costello  Wedge,  vice  president 
for  human  resources  at  the  Sun-Joumal 
in  Lewiston,  Maine,  elected  secretary 
and  treasurer. 


ALABAMA 

Brian  Blackley  to  publisher  of  the  semi¬ 
weekly  At/noreArfuance  from  managing 
editor  of  The  Messenger  in  Troy. 


CALIFORNIA 
Bruce  Jones  to  general  manager  of  the 
Siskiyou  Daily  News  in  Yreka  from 
special  projects  manager.  He  succeeds 
Dale  Andreasen  (see  “Nevada”  below). 


ILLINOIS 

Dennis  Michael  DeRossett  to  operations 
manager  of  the  Southern  Illinoisan  in 
Carbondale  from  publisher  of  the 
Effingham  Daily  News  and  Shelbyville 
Daily  Union. 


NEVADA 

Dale  Andreasen  to  publisher  and  general 
manager  of  the  Elko  Daily  Free  Press  from 
publisher  and  general  manager  of  the 
Siskiyou  Daily  News  in  Yreka,  Calif.  An¬ 


dreasen  succeeds  Stan  Woody,  who  resigned. 


NEW  YORK 

Maralyn  Matlick  to  Sunday  editor  of  the 
New  York  Post  from  associate  metro 
editor.  Matlick  succeeds  Jonathan 
Auerbach,  now  metro  editor. 


Beth  Grace  to  chief  of  bureau  for  upstate 
New  York  at  The  Associated  Press  in 
Albany  from  assistant  chief  of  bureau 
in  Columbus,  Ohio.  Grace  succeeds 
Robert  Naylor,  now  AP  director  of  editorial 
planning  in  New  York. 


OREGON 

Bryan  Brumley  to  chief  of  bureau  for 


OHIO 

Howard  Goldberg  to  assistant  chief  of  bu¬ 
reau  for  The  Associated  Press  in  Colum¬ 
bus  from  news  editor.  Goldberg  succeeds 
Beth  Grace  (see  “New  York”  above). 


NEW  YORK 

Patrick  Brennan 

Patrick  Brennan,  Tol^o-based  regional 
director  for  the  Financial  Times'  news¬ 
paper  operations  in  Japan  and  Korea, 
has  been  named  vice  president  of 
FT.com.  Brennan,  who  will  be  based  in 
New  York,  will  be  in  charge  of  the  paper’s 
online  operations  for  North  America.  He 
is  a  27-year  veteran  of  the  business 
paper.  Brennan  was  in  New  York  from  1978  to  1996,  rising  to 
vice  president  of  circulation  before  moving  to  Tol^o. 
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DEnmnix 

But  if  the  Senate  can’t  agree  on  eliminating  the  levy, 
it  should  tax  family  businesses  only  upon  their  sale 


The  House  has  voted  to  elimi- 
nate  the  estate  tax  by  2011,  but 
the  chances  that  the  Senate  will 
follow  appear  increasingly  dim. 
Instead,  the  evenly  split  Senate  appears 
headed  toward  some  form  of  compromise 
that  would  cap  the  amount  of  money  that 
could  be  passed  from  generation  to  genera¬ 
tion  at  $5  million  or  $10  million.  This 
would  prove  a  tragedy,  because  the  sale  of 
nearly  any  daily  newspaper  would  shatter 
that  ceiling.  And  this  year  —  under  this 
president,  and  with  Republicans  nominally 
in  charge  of  the  legislative 
branch  —  may  offer  the 
last,  best  hope  for  the 
preservation  of  the  family- 
owned  newspaper. 

Roughly  20%  of  the  daily 
newspapers  in  the  United 
States  are  still  in  family 
hands.  There  is  little  hopie 
that  percentage  will  ever 
increase.  And  family  news¬ 
papers  are  truly  the  last  bastions  of 
diversity  of  voice  in  America.  Not  every 
family  newspaper  is  good;  there  have  been 
more  than  a  few  scalawag  and  even  corrupt 
publishers  who  used  their  newspapers  for 
the  benefit  of  themselves  or  their  cronies. 
Still,  there  have  been  —  and  still  are  — 
family-owned  newspapers  that  are  closer 
to  their  communities,  that  serve  their 
readers  better,  and  that  offer  alternative 
voices  to  the  accepted  norms  of  the 
national  media  that  are  well  worth 
preserving.  And  they  are  locally  owned 
businesses,  which  are  good  for  the  com¬ 
munity  and  good  for  the  society  at  large. 

A.  J.  Liebling,  the  legendary  press  critic, 
put  it  well  back  in  I960,  when  he  wrote, 
“Diversity  —  and  the  competition 


This  year  may 
offer  the  last, 
best  hope  for  the 
preservation  of 
the  family-owned 
newspaper. 


it  causes  —  does  not  insure  good  news 
coverage  or  a  fair  champion  for  every  point 
of  view,  but  it  increases  the  chances.” 
Liebling  was  writing  about  two-newspaper 
towns,  of  which  there  are  few  left.  But  the 
principle  applies. 

The  sad  fact  is  that  public  ownership  by 
huge  newspaper  chains  rarely  improves 
anything  save  operating  efficiency.  To  be 
sure,  there  are  several  such  companies  that 
produce  excellent  newspapers,  indeed  even 
the  best  newspapers.  But  they  also  stifle 
innovation  by  imposing  commhtee  man¬ 
agement  on  wh  it  is  at  its 
heart  a  creative  enterprise, 
which  is  best  driven  by  an 
individual  with  vision. 

And  they  foster  a  homoge¬ 
nous  voice  pitched  at  the 
mass-muddled  middle  of 
the  road,  because  big 
public  corporations  don’t 
like  surprises,  and  they 
don’t  make  waves. 

It  is  therefore  good  that  there  is  a  Baker 
family  at  The  Register-Guard  in  Eugene, 
Ore.,  and  a  Borg  family  at  The  Record  in 
Hackensack,  N.J.,  and  a  Crosbie  family  at 
The  Chronicle  in  Willamantic,  Conn.,  and 
a  Richard  Mellon  Scaife  at  the  Tribune- 
Review  outside  Pittsburgh. 

The  Senate  may  not  be  able  to  find  the 
money  to  vote  to  repeal  the  estate  tax 
outright.  It  should  then  consider  a  blanket 
exemption  from  estate  taxes  for  not  only 
family  farms  (which  now  enjoy  a  similar 
exemption)  and  newspapers  but  all  family 
businesses,  so  long  as  the  family  continues 
to  operate  the  enterprise. 

And  when  the  fourth-,  fifth-,  and  sixth- 
generation  dilettantes  decide  to  cash  out, 
tax  them  at  90%. 
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Magic  bullet 
or  bundles 
of  trouble? 
New  ABC  paid 
circulation 
rules  allow 
papers  to  bulk 
up  —  but 
some  say 
higher 
numbers  will 


not  muscle. 
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BY  ROBERT  NEUWIRTH 

T’S  SPRING,  AND  THE  CIRCULATION  IS  RISING, 

April  is  often  the  cruelest  month,  as  newspapers  try  to  dig 
out  from  the  winter  doldrums,  but  new  regulations  from  the 
Audit  Bureau  of  Circulations  (ABC)  could  put  spring  in 
their  step.  The  rules  —  allowing  newspapers  to  sell  copies  at 
deep  discounts  and  to  claim  high-quantity  bulk  sales  as  paid 
circulation  —  may  give  newspapers  a  lift  as  they  face  increasingly 
ominous  economic  stress  and  warnings  about  steep  falloffs  in 
advertising  revenue. 

“Just  about  everything  counts  in  the  top  line  now,”  says  Jack  Klun- 
der,  vice  president  for  circulation  of  the  Los  Angeles  Newspaper 


Group,  a  subsidiary  of  William  Dean 
Singleton’s  MediaNews  Group  Inc.  The 
new  rules,  which  took  effect  April  1,  will 
not  apply  to  March  circulation  reports,  soon 
to  be  released  by  ABC.  But  industry  insiders 
will  be  closely  watching  September’s 
numbers,  which  will  be  the  first  under 
the  new  requirements.  ^ 

Even  if  they  do  nothing  to 
exploit  the  new  rules,  many 
papers  will  get  a  modest  circula¬ 
tion  boost.  The  New  York  Times, 
for  example,  would  pad  its  daily 
circulation  by  more  than  14,000 
copies  that  it  currently  reports 
as  bulk  sales.  The  Los  Angeles 
Times  could  experience  a  6,600- 
circulation  gain  (based  on  recent 
figures).  The  Oregonian  in  Portland  would 
see  its  circ  swell  by  2,100  copies.  The  Chicago 
Tribune's  circulation  gain  would  be  a  rather 
slim  1,600  copies.  And  the  New  York  Post, 
the  Minneapolis  Star  Tribune,  and  The 
Sacramento  (Calif.)  Bee  would  add  only  a 
few  hundred  copies  to  their  paid  circulation 


totals  —  if  they  basically  ignore  the  new  rules. 

With  a  little  creativity,  newspaper 
executives  suggest,  they  could  use  the  bulk 
category  to  make  big  circulation  strides.  “It 
certainly  creates  some  opportunities  for  us,” 
says  Dennis  Carletta,  director  of  circulation 
for  The  Star-Ledger,  the  Newark  paper 
that  is  New  Jersey’s  largest.  “I  think 


Big  papers  may  be 
able  to  “essentially 
dry  up  the  smaller 
papers.” 

SCOTT  MC  KIBBEN 

Alameda  Newspaper  Group 


you’ll  see  lots  of  new  initiatives,  particularly 
in  third-party  bulk  sales.” 

Cesar  Mendoza,  vice  president  for 
circulation  at  The  Miami  Herald,  also  is 
optimistic.  “We  have  a  very  aggressive  hotel 
program,”  he  explains,  “and  this  will  give  us 
the  opportunity  to  penetrate  the  market  and 
extend  our  reach.” 

The  newspajjer  industry,  however,  seems 
divided  over  the  impact  of  the  new  rules. 
Larger  papers  generally  favor  the  changes, 
while  smaller  papers  cringe. 

Stephen  C.  Johnson,  vice  president  for  cir¬ 
culation  at  the  San  Francisco  Chronicle,  says 
the  move  toward  deeper  discounting  will 
give  newspapers  the  chance  to  roll  out  some 
creative  sales  plans.  “The  opportunity  we  see 
is  that  we  can  use  more  of  a  marketing  mix,” 
says  Johnson.  “The  ability’  for  everyone  to 
market  differently  has  got  to 
be  good  for  the  industry.” 

But  across  the  bay,  Scott  McKibben, 


By  the  numbers:  Prototype  for  ABC’s  new  daily 
newspaper  publisher’s  statement 

publisher  of  the  Alameda  Newspaper 
Group  in  Oakland,  Calif,  isn’t  so  sure. 

He  decries  the  deeper  discounting,  arguing 
that  it  will  allow  big  papers  to  squeeze 
little  ones.  “It’s  a  resource  issue,”  McKibben 
says.  “The  big  papers  have  longer,  deeper 
pockets.  They  can  go  in  and  essentially  dry 
up  the  smaller  papers.” 

Others  think  that  continuing  economic 
woes  combined  with  higher  newsprint 
prices  make  it  unlikely  that  many  papers 
will  do  the  discount.  “On  the  surface,  it  gives 
more  opportunities  to  show  growth,  but  I 
would  expect  most  papers  not  to  take 
advantage  of  these  rules,”  says  Klunder, 
who  spent  two  decades  in  the  circulation 
department  of  the  rival  L.A.  Times  before 
joining  the  MediaNews  cluster.  “This 
economy  is  starting  off  worse  than  it  did  in 
the  early  ’90s.  If  you  grow  in  this  kind  of 
market,  you  suffer  on  the  bottom  line.” 

But  what  if  papers  can’t  resist  the 
temptation  to  use  the  new  rules  to 
essentially  cook  the  books,  adding 
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discounted  sales  and  bulk  sales  to  make 
their  circulation  numbers  look  more  robust 
—  but  possibly  less  credible?  Klunder  is 
diplomatic.  “I  think  each  paper,”  he  says, 
“has  to  evaluate  whether  there’s  value  to  the 
advertiser  in  that  kind  of  circulation.” 

This  year’s  model 

In  essence,  ABC,  which  is  controlled  joint¬ 
ly  by  publishers  and  advertisers, 
redefined  what  it  means  for  a  customer 
to  pay  for  a  newspaper.  There  are 
three  major  changes  that  will 
most  likely  be  felt  immediately 
in  the  industry: 

•  Newspapers  will  be 
able  to  sell  copies  at  up  to 
75%  off  basic  prices  and  still 
count  those  papers  as  paid. 

In  the  past,  discounting  was 
limited  to  50%. 

•  Newspapers  also  will  be 
allowed  to  count  bulk  sales  as 
paid  circulation.  In  the  past,  bulk  sales 
were  listed  in  ABC  reports  but  not  included 
in  paid  circ  totals. 

•  Finally,  for  the  first  time,  ABC’s 
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reports  will  include  estimates  of  a 
newspaper’s  readership,  thus  measuring 
the  pass-along  rate  of  each  copy  a  paper 
sells  or  distributes. 

The  industry  is  slowly  digesting  the  new 
rules,  trying  to  determine  if  they  are  mainly 
beneficial  or  onerous.  But  there’s  one 
immediate  winner,  at  least  in  terms  of 
bragging  rights:  USA  Today. 

Gannett  Co.  Inc.’s  national  paper  professes 
to  be  disinterested  in  the  rule  changes.  But 
USA  Today  has  long  been  running  neck  and 
neck  with  The  Wall  Street  Journal  for 


The  issue  is  where 
“circulation  will  be 
positioned”  on  the 
report  form. 

MIKE  MORAN 


the  honor  of  being  dubbed  the  largest-sell¬ 
ing  newspaper  in  America.  The  new  rules 
will  likely  pad  the  Gannett  paper’s  paid 
circulation  by  almost  half  a  million  copies. 
That’s  because,  come  September,  Gannett 


will  be  able  to  add  its  hefty  bulk  sales  — 
nearly  500,000  copies,  mostly  distributed 
to  hotels  and  airlines  —  into  its  paid- 
circulation  total. 

Unless  the  Journal  starts  its  own  bulk- 
sales  campaign,  this  change  will  almost 
certainly  anoint  the  Gannett  broadsheet, 
once  derided  as  “MePaper,”  as  clearly  the 
best-selling  newspaper  in  America.  But 
Larry  Lindquist,  senior  vice  president  of 
USA  Today,  declares,  “It  doesn’t  alter  any 
relationships  we  have  with  our  customers.” 

Other  large  papers  may  benefit  from  an¬ 
other  rule  change.  They  have  been  fighting 
for  years  to  get  ABC  to  accept  discounting 
beyond  the  50%  level.  To  get  the  discount 
through,  they  agreed  to  a  trade-off  requiring 
them  to  adhere  to  stringent  reporting 
requirements  about  their  discounting. 

And  to  get  the  bulk  sales  included  in  paid- 
circulation  totals,  newspapers  accepted  a 
phased-in  requirement  that  by  2003  news¬ 
papers  must  persuade  hotels  to  include  the 
cost  of  the  newspaper  on  each  patron’s  bill 
or  the  circulation  cannot  be  reported  as  sin¬ 
gle-copy  sales  and  must  instead  appear  in  a 
new  category  called  “other  paid  circulation.” 
But  even  if  the  hotels  refuse  to  put  the  price 


Losing  count:  What  happens 


The  Audit  Bureau  of  Circula- 
tions  (ABC)  does  not  comment  on 
individual  newspaper  audits,  so  it’s 
hard  to  get  a  sense  of  whether  newspapers 
deliberately  inflate  their  circulation  num¬ 
bers.  ABC,  however,  does  issue  “variance” 
reports  three  times  a  year,  listing  the  pa¬ 
pers  that  had  the  most  severe  adjustments 
after  their  circulation  claims  were  audited. 
Executives  at  these  papers  commonly  cite 
clerical  errors,  not  deliberate 
falsehoods,  for  their  problems. 

Last  November,  ABC  forced 
the  West  Memphis,  Ark., 

Evening  Times  to  take  a  7-4% 
cut  in  circulation,  according  to 
variance  reports  obtained  by 
E^P.  “It’s  my  fault,”  says  Mac 
Holmes,  circulation  manager  of  the  7,900- 
copy  daily.  “I  forgot  to  take  returns  into 
account.  I  just  keyed  in  some  wrong 
numbers.  I  did  it,  and  I  accept  the  blame, 
and  I’m  moving  on.” 

ABC  also  forced  four  MediaNews  Group 
Inc.  papers  in  California  —  the  Long 


Beach  Press-Telegram,  the  Pasadena 
Star-News,  the  San  Gabriel  Valley  Tribune, 
and  The  Whittier  Daily  News  —  to  endure 
cuts  of  between  6%  and  10%  off  their 
circulation  claims.  Executives  of  the 
papers  inevitably  blame  clerical  mistakes, 
such  as  those  linked  to  switching  to  a  new 
circulation  billing  system.  “We  had  a 
period  of  time  in  which  circulation  bills 
were  not  issued  properly,  and  while  the 


“I  just  keyed  in  some  wrong 
numbers.  I  did  it,  and  I  accept 
the  blame,  and  I’m  moving  on.” 

MAC  HOLMES 

Evening  Hmes 


newspapers  were  delivered,  received,  and 
read,  we  didn’t  get  paid,  so  we  got  dinged,” 
says  Jack  Findley,  publisher  of  the  Long 
Beach  paper. 

Among  the  repeat  offenders  were  The 
Arizona  Daily  Sun  in  Flagstaff  (docked 
2.2%  in  1998  and  7-4%  last  year).  The 
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of  the  paper  on  their  bills,  all  copies  sold  in 
hotels,  hospitals,  airports,  and  other  insti¬ 
tutional  venues  will  count  as  paid  and  be 
included  in  the  total  circulation  number. 

“The  issue  is  really  where  that  circulation 
will  be  positioned”  on  the  report  form,  and 
not  whether  it  will  be  counted  in  the  total 
circulation  number,  says  Mike  Moran, 
ABCs  senior  vice  president  for  print 
auditing  services. 

Several  major  hotel  companies  reached 
by  E^P  said  they  were  uncomfortable  with 
the  idea  of  breaking  out  the  cost  of  papers 
distributed  to  their  guests  on  their  bills. 
“We’re  not  here  to  build  [newspaper]  adver¬ 
tising  dollars  and  circulation  numbers,”  says 
Jeanne  Uatz,  director  of  brand  communica¬ 
tions  for  the  Hilton  Hotel  Corp.,  with  2,000 
hotels  worldwide.  “We’re  here  to  provide  a 
very  important  amenity  for  our  customers.” 

Hilton  buys  papers  in  bulk  (mostly  USA 
Today,  but  its  hotels  feature  local  papers  on 
weekends),  and  though  it  will  reduce  its 
room  bill  by  25  cents  should  a  customer 
request  to  not  receive  a  newspaper,  Datz  says 
the  company  does  not  want  to  put  the  price 
of  the  paper  on  the  bill.  “We  do  not  charge 


Hyatt  Hotels  Corp.  informs  guests,  on 
their  registration  cards,  that  they  can 
decline  their  papers  and  that  their  room 
prices  \vill  be  reduced  accordingly. 

Advertisers,  by  and  large,  endorse  the 
detailing  in  the  new  rules. 

“To  have  more  pricing  flexibility,  you  have 
to  have  more  disclosure,”  says  S.  Scott  Hard¬ 
ing,  CEO  of  Newspaper  Services  of  America 
(NSA),  which  buys  more  than  $1.6  billion  a 
year  in  newspaper  advertising  for  clients 
such  as  Sears,  Roebuck  &  Co., 

The  Home  Depot,  and  Toys  “R” 

Us  Inc.  “That  was  the  only 
reason  we  agreed  to  it.” 

Savvy  advertisers,  says 
Harding,  have  little  interest  in  a 
newspaper’s  total  circulation. 

They  look  at  more  sophisticated 
numbers,  showing  how  news¬ 
papers  circulate  in  their  target 
markets.  “What  is  important  is  not  the  total 
number,”  Harding  notes.  “It’s  what  is  the  im¬ 
pact  in  your  trade  area.  If  a  given  newspaper 
seems  to  have  a  high  quantity  of  papers  sell¬ 
ing  for  below  50%  [that  is,  greater  than  a 
50%  discount],  you  as  an  advertiser  have  to 


the  deep  end  on  bulk  sales,  as  buyers,  we’re 
going  to  look  at  that  and  say.  This  may  not 
be  circulation  we’re  interested  in.’” 

The  new  ABC  rules,  Harding  says,  will 
give  advertisers  more  knowledge  —  and 
therefore  more  power  in  negotiating  ad 
rates  with  newspapers. 


Buy  the  numbers? 


That  said,  no  matter 


whether  it’s  boom  or 


Especially  in  bulk 
sales,  “I  think 
you’ll  see  lots  of 
new  initiatives.” 


DENNIS  CARLETTA 

ThH  SlAK-LKnCHR 


bust  on  the  business  cycle,  newspapers 
have  long  struggled  to  prop  up  circulation 
numbers  —  in  both  legit  and  dubious  ways. 
And  now  there  are  new  rules  to  study,  bend, 
and  possibly  skirt. 

One  tried-and-true  method  that  is  still 


customers  for  the  papers,”  she  says  firmly.  make  a  judgment.  If  a  newspaper  goes  off 

[hen  numbers  don’t  add  up 


Herald  in  New  Britain,  Conn,  (slashed  7-7% 
in  1999  and  4.7%  last  year),  and 
the  Potomac  News  in  Woodbridge,  Va. 
(chopped  4.6%  both  in  1999  and  last  year.) 

The  problem  at  the  Flagstaff  paper,  part 
of  the  Pulitzer  Inc.  chain,  resulted  from 
inflated  use  of  the  Newspaper  In  Education 
(NIE)  program,  says  Circulation  Director 
Ken  Bohl,  who  was  newly  arrived  at  the 
paper  when  ABC  uncovered  the  problem. 
“Procedures  were  not  properly  followed,” 
says  Bohl.  “Affidavits  weren’t  filed,  and 
there  were  not  enough  available  funds  to 
pay  for  it.”  The  NIE  program  allows  papers 
to  collect  money  from  local  businesses  to 
pay  for  copies  provided  to  schoolchildren. 
The  papers  can  be  counted  as  paid  only  if 
the  newspaper  can  prove  that  the  children 
received  them  and  that  the  money  to  pay 
for  them  was  collected. 

At  New  Britain’s  Herald,  part  of  the  Jour¬ 
nal  Register  Co.  chain.  Circulation 
Director  Larry  Rhodes  insists  the  repeat 
problem  was,  again,  “clerical  error.”  He 
adds,  “The  administrative  assistant  was 


putting  wrong  numbers  in,  and  we  didn’t 
check  properly.” 

Executives  of  the  Potomac  News  could 
not  be  reached  for  comment. 

Finally,  the  dubious  distinction  of 
receiving  the  largest  circulation  cut  in  the 
last  three  years  belongs  to  the 
Times  West  Virginian  in  Fairmont. 

In  1999,  ABC  sliced  its  circulation  by  more 
than  20%. 

The  Times  West  Virginian  has  been  sold 
twice  since  the  circulation  smackdown,  and 
is  now  part  of  Community  Newspaper 
Holdings  Inc.  chain. 

Publisher  Andy  Kniceley  was  not  at  the 
paper  when  ABC  ordered  the  cut,  but, 
like  any  good  executive,  he  knows  what 
happened.  “Basically,  the  circulation  wasn’t 
paid  for,”  he  says.  He  notes,  however,  that 
the  paper  accepted  the  circulation  hit, 
made  good  to  advertisers,  and  cleaned  up 
its  act.  “There  are  checks  and  balances  in 
place  against  these  things,”  he  points  out. 
“Our  circulation  is  deem  as  a  whistle  now.” 

—  Robert  Neuwirth 
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proper  under  ABC  rules  is  declaring 
“bonus  days”  when  the  paper  sends 
additional  papers  free  of  charge  to 
home-deliver\’  customers  who  only  have 
partial-week  subscriptions.  Newspapers 
can  add  up  to  five  extra  days  onto  a 
Sunday-only  subscription  and  all  of 
those  copies  can  be  counted  as  paid. 

Bonus  days  can  be  a  very'  useful  tool  in  a 
competitive  market.  For  in¬ 
stance,  in  1998,  during  the 
height  of  the  Denver  circula¬ 
tion  war,  the  E.W.  Scripps 
Co.’s  Rocky  Mountain  News 
sold  papers  for  as  little  as  a 
penny  a  day.  Dean  Singleton 
of  The  Denver  Post  scorned 
the  discounting,  arguing  that 
the  News'  circulation  gains 
were  worthless  because  they  simply  proved 
people  weren’t  willing  to  pay  more  than  a 
penny  for  the  paper. 

But  behind  the  scenes,  the  Post  was 
doing  an  even  greater  discounting  dance. 

It  was  using  “bonus  days”  to  give  its  papers 
away,  delivering  more  than  100,000  iree 
papers  a  day  on  74  different  days  to 
home-delivery'  customers  w'ith  partial 
subscriptions.  All  of  those  papers  counted 
as  paid  in  tbe  semiannual  reports  to  the 
audit  bureau. 

And  tbe  practice  is  not  limited  to 
competitive  markets.  Last  year.  The 
Oakland  (Calif.)  Tribune,  another 
Singleton  paper,  issued  bonus  copies  on 
more  than  100  days,  at  times  bolstering 
Saturday  sales  by  almost  20,000  copies. 

All  of  these  free  papers  counted  toward  the 
Tribune’s  paid  circulation  numbers. 

Other  questionable  practices  circulation 
insiders  say  have  long  been  used  to  prop  up 
slipping  circulation; 

•  Returns  from  rack  sales.  If  a 
newspaper  has  fewer  returns,  it  can  report 
a  higher  circulation.  “You  send  papers  out 
every  day,  and  returns  are  a  big  area  of 
question,”  notes  Rick  Kautz,  circulation 
director  for  The  Bradford  (Pa.)  Era,  an 
indejjendently  owned  11,406-circulation 
daily.  “You  don’t  always  get  all  your 
returns  back.” 

•  Pushing  carriers  to  add  fictitious 
subscriptions  on  their  routes.  Carriers 
who  travel  long  distances  or  over  rough 
terrain  are  commonly  subsidized  for  their 
troubles.  Subsidies  are  kosher  under  ABC 
rules  —  but  not  w  hen  the  carriers  are 
expected  to  direct  some  of  that  money 

to  what  one  longtime  new  spaper  executive 
(who  has  worked  at  papers  large  and 
small)  calls  “ghost  sukscriptions.” 

•  Rack  theft.  ABC  rules  provide  an 


allowance  of  25%  of  the  papers  in  each 
rack  that  can  be  lost  or  stolen  but 
claimed  as  paid. 

•  Sample  subscriptions.  ABC  allows 
newspapers  up  to  a  4%  allowance  for 
unpaid  subscriptions  that  can  be  counted 
as  paid  circulation. 

These  practices  can  be 
extremelv  difficult  for 


Advertisers  will 
lose  interest  if  “a 
newspaper  goes 
off  the  deep  end.” 


S.  SCOTT  HARDING 

*  NSA 


auditors  to  detect,  says  an  executive  who 
has  worked  for  a  variety  of  newspapers. 
Still,  ABC  catches  a  dozen  or  more  news¬ 
papers  inflating  their  circulation  numbers 
every  year  (accidentally  or  on  purpose). 

Tbe  audit  bureau  issues  quarterly  reports 
notifying  members  of  all  newspapers  that 
have  been  forced  to  reduce  their  circula¬ 
tion  claims  by  at  least  2%. 

These  circulation  “sinners”  lists, 
copies  of  which  have  been  obtained  by 
Ei^P,  make  interesting  reading.  They 
show  that  since  1997,  ABC  has  fingered 
50  newspapers  with  inflated  circulation 
numbers  and  forced  them  to  make 
significant  cuts.  Some  have  been  repeat 
offenders.  Not  surprisingly,  few  of  them  ac¬ 
knowledge  anything  but  clerical  error  as  an 
explanation  for  their  inflated  num¬ 
bers  (see  story',  p.  14). 

A  churning  expenmee 

Under  its  new  rules, 

ABC’s  reports  on  newspaper 
circulation  will  also  now 
include  numbers  for  total 
readership.  While  this  is 
new  for  ABC,  it’s  old  hat  for 
many  newspapers. 

Most  papers  already 

commission  readership  studies.  So,  rather 
than  compete  with  their  efforts,  ABC  has 
simply  offered  to  validate  that  those 
studies  have  been  conducted  with  the 
same  objective  criteria. 

Papers  can  opt  into  having  their 
readership  numbers  reviewed  and 
certified  by  ABC,  or  they  can  continue 
to  report  them  separately.  The  benefit  of 
having  readership  numbers  on  the  ABC 
form,  says  the  NSA’s  Harding,  is  that  it 
provides  a  standardized  measure  of 
readership  and  offers  advertisers  one-stop 


shopping  for  data  on  both  circulation  and 
total  reach  of  local  papers. 

Harding  hopes  the  industry  will  agree 
to  further  disclosures  of  circulation  and 
readership  patterns.  “In  an  ideal  world, 
we  would  like  to  see  circulation  broken 
out  by  day  of  the  week  and  we’d  like  to 
know  readership  information  for  each 
section  of  the  paper,”  he  says. 

Still,  Harding  accepts  the  incremental 
change.  “It  wasn’t  that  many  years  ago 
when  circulation  wasn’t  broken  out  by 
ZIP  code,”  he  notes,  while  today  such 
breakdowns  are  standard  for  even  the 
smallest  newspapers. 

For  now,  however,  circulation  executives 
suggest  that  as  we  move  into  difficult 
economic  times,  and  as  newspapers 
continue  to  be  pinched  by  tbe  reach  of  the 
Internet,  circulation  will  become  tougher 
to  hold.  If  newspapers  discount  too  much 
under  the  new  rules,  some  of  these  execs 
suggest,  they  create  chum  —  picking  up 
fickle  subscribers  who  will  almost  certainly 
drop  the  paper  once  the  price  goes  up.  And 
if  newspapers  throw'  in  too  many  bonus 
days,  they  become  addicted  to  the  practice, 
because  if  they  cease  the  bonus  program, 
circulation  will  fall. 

“Everyone’s  struggling  to  hold  their 
circulation,”  says  a  newspaper  executive 
who  asks  to  remain  anonymous.  In  that 
environment,  he  adds,  the  pressure 
mounts  for  circulation  executives  to 
become  “creative.” 

In  that  spirit,  some  executives  who  criti¬ 
cize  the  new  rules  say  they’ll  probably  be 

forced  to  pump  up  circulation  numbers 


“Will  we  play  the 
game?  Probably. ... 
When  you  don’t ... 
you  will  suffer.” 

ANDY  KNICELEY 

Dmes  West  Virginian 


with  discounted  subscriptions  and  bulk 
sales  simply  to  keep  up  witb  the  Joneses. 

“Will  we  play  the  game?”  asks  Andy 
Kniceley,  publisher  of  the  Fairmont- 
based  Times  West  Virginian,  part  of  the 
Community  Newspapers  Holdings  Inc. 
empire.  “Probably.  Because  when  you 
don’t,  you’ll  be  compared  to  people  who 
do,  and  you  will  suffer.” 

To  boost  sagging  circulation,  says  one 
circulation  executive,  “I’ll  just  go  in  there 
and  give  the  papers  to  the  hotels  for  a 
while.”  11 
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KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,000,  or  best  offer.  Pix  availa¬ 
ble.  Bill  Berger,  ATN,  Inc.,  (512)  476-3950. 

USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 
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100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops, Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19^92-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 


JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  94a2200 
www.thepisagroup.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION 
SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493/)470ext.  109 
for  a  confidential  consolation 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management.  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  driver!!  See  it  at 
www.ableson.coni/Dublishine.htm  or 
call:  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


MAILROOM  SERVICES 


PRESS  AND  MAILROOM  SERVICES 
PRESSES 

•  Cost  effective  50”  web-width  reductions 

•  Single/double  width  press 
repairs/rebuilding 

MAILROOM 

•  Installation/Relocation  of  insert  machines 

•  On-site  inserter  and  hopper 
repair/rebuilding 

Complete,  thorough  equipment  audits 

MOUNTAIN  MACHINE  WORKS,  INC. 
(406)  273-0033  •  FAX  (406)  273-2447 
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PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
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ACADEMIC 


UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
DEPARTMENT  OF  COMMUNICATION 
AND  JOURNALISM 
KNIGHT  JOURNALIST-IN-RESIDENCE 
August,  2001.  Teach  courses  and  develop 
curricular  materials  to  help  journalism  and 
other  students  relate  to  and  cover  Native 
American  and  Hmong  communities  with 
greater  understanding  and  sensitivity. 
Bacheloris  degree  and  relevant  professional 
experience  is  required;  a  masteris  degree 
will  be  an  asset,  as  will  experiences  related 
to  other  minority  communities.  Priority  ap¬ 
plication  deadline:  April  26,  2001.  Search 
will  continue  until  position  is  filled.  Send  in¬ 
quiry  to:  Journalist  in  Residence  Search 
Committee,  Department  of  Communication 
and  Journalism,  University  of  Wisconsin-Eau 
Claire,  Eau  Claire,  Wl  547024004.  Phone: 
(715)^36-2528.  FAX:  (715)^36-3820. 


ADMINISTRATIVE 


PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  Rau,  chairman,  Reflector-Herald,  Inc. 
17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 


HIGH  ENERGY  GENERAL  MANAGER 
Construction  Equipment  Guide,  a  leading 
43-year-old  publication  serving  the  heavy 
construction  industry,  with  over  115,000 
circulation,  is  seeking  a  hands-on  publishing 
professional  to  oversee  the  entire  operation. 
Candidate  must  have  successful  managerial 
experience,  publishing  know-how, 
strong  leadership  skills  and  computer  abili¬ 
ties.  Our  headquarters  is  located  in  Fort 
Washington,  PA. 

We  offer  an  excellent  compensation  and 
benefit  package,  including  a  perfor¬ 
mance-based  bonus.  Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 


-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

Publisher  to  lead  the  seven  day  East  Orego¬ 
nian,  Pendleton,  Ore.,  a  126-year-old  family 
owned  paper  long  respected  in  the  region. 
Just  added  a  Sunday  paper  covering  five 
counties  of  northeast  Oregon  in  conjunction 
with  our  weeklies  in  John  Day  and  Enter¬ 
prise.,  Or.  East  Oregonian  has  75  staff 
members,  experienced  department  manag¬ 
ers,  and  a  busy  commercial  printing  opera¬ 
tion,  branch  office  in  fast  growing  Hermis- 
ton,  OR.  Northeast  Oregon  (the  dry  side) 
offers  friendly, active  lifestyle  with  easy  ac¬ 
cess  to  hunting,  fishing,  boating,  skiing,  hik¬ 
ing,  camping.  Pendleton,  pop  16,000,  is 
home  of  the  Pendleton  Round  Up  and  birth¬ 
place  of  Pendleton  Woolens.  (Info  at: 
eonow.com). 

Our  six-newspaper  group  supports  fine 
fringe  benefits  programs,  including  profit 
sharing  and  401(k),  health-wellness  plan  an- 
d  seeks  team-oriented,  experienced  news¬ 
paper  manager.  Business  side  experience 
required.  News  experience  strongly  pre¬ 
ferred.  Must  be  capable  of  dealing  with  mul¬ 
tiple  priorities,  thinking  creatively,  and 
working  with  community  groups.  Compen¬ 
sation  is  above  average  and  includes  excel¬ 
lent  base  plus  incentives. 

Resumes,  letters  to: 

C.K.  Patterson 
Corporate  General  Manager 
P.O.  Box  2048,  Salem,  OR  97308 
or  e-mail:  ckpat@capitalpress.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Enterprise,  Brockton,  MA  (daily  - 
42,840,  Sunday  n  52,299)  has  an  immedi¬ 
ate  opening  for  Director  of  Advertising.  This 
individual  will  be  responsible  tor  all  depart¬ 
ment  operations  with  a  strategic  and  opera¬ 
tional  emphasis  on  local  business  develop¬ 
ment.  The  Enterprise  is  a  member  of  South 
Of  Boston  Media  Group,  which  also  includes 
under  common  ownership  The  Patriot 
Ledger,  Quincy,  MA,  and  MPG  Newspapers, 
Plymouth,  MA.  In  addition  to  maximizing 
business  on  behalf  of  The  Enterprise 
this  person  will  also  play  a  key  role  in  fur¬ 
thering  our  groupis  efforts  as  we  build  the 
premier  local  information  company  in  south¬ 
eastern  Massachusetts. 

If  you  are  a  results  oriented  team  player 
with  proven  sales  and  marketing  manage¬ 
ment  experience,  the  ability  to  seek  out  and 
develop  new  revenue  streams,  and  a  desire 
to  succeed  in  one  of  the  fastest  growing 
markets  in  New  England  this  may  be 
the  perfect  opportunity.  Competitive  com¬ 
pensation  and  benefit  package  offered. 
Please  send  cover  letter  and  resume  to: 

South  Of  Boston  Media  Group 
400  Crown  Colony  Drive 
Quincy,  MA  02169 
Attn:  VP  Advertising  &  Marketing 
Or  E-mail:  efeldman@southofboston.com 
As  an  Equal  Opportunity  Employer, 
we  encourage  minorities  to  apply 


ADVERTISING  DIRECTOR 
Immediate  opening  for  experienced  adver¬ 
tising  director  at  the  Taunton  (MA)  Daily  Ga¬ 
zette.  Position  requires  the  ability  to  lead 
and  motivate  a  talented  staff  in  a  growing 
market.  Must  be  goal  oriented,  with  solid 
understanding  of  budgeting.  Contact  John 
Shields,  P.O.  Box  111,  Taunton,  MA 
02780.  Phone:  (508)  880-9040. 

www.editorandpublisher.com 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:  1-888-825-9149  CLAMIED  AOVERTISiNG^  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


GREAT  CAREER  OPPORTUNITY 
IN  BEAUTIFUL  BIG  SKY  COUNTRY! 

Our  current  advertising  director  has  taken  a 
Publisher  position  at  another  newspaper, 
so  we  are  currently  seeking  an: 

ADVERTISING  DIRECTOR 
to  lead,  motivate  and  coach  our  profession¬ 
al  advertising  sales  staff.  The  successful 
candidate  will  be  goal-oriented,  have  proven 
sales  experience,  marketing  and  budgeting 
skills,  strong  communication,  negotiating 
and  leadership  skills.  To  apply,  send  re¬ 
sume,  references  and  cover  letter  on  or  be¬ 
fore  5/07/01  to: 

Bozeman  Daily  Chronicle 
Aurene  Sinnema 

2820  W.  College,  P.O.  Box  1190 
Bozeman,  MT  59771 
E-mail:  aurene@gomontana.com 
Equal  Opportunity  Employer 


PASADENA  STAR-NEWS 
SAN  GABRIEL  VALLEY  TRIBUNE 
WHiniER  DAILY  NEWS 

DISPLAY  ADVERTISING  DIRECTOR 

The  San  Gabriel  Valley  Newspaper  Group, 
(110,000  circulation)  is  seeking  a  Display 
Advertising  Director  to  lead  a  40  person 
sales  team  in  an  exciting  local  retail  envi¬ 
ronment.  You’ll  be  with  the  market  leader 
facing  a  variety  of  competitors  and  will  en¬ 
joy  introducing  new  sales  ideas  to  remain 
on  top. 

Responsibilities  include  achieving  the  reve¬ 
nue  budget,  managing  the  expense  budget, 
implementing  sales  strategies  to  grow 
existing  customers  and  creating  ideas  to 
develop  new  revenue  sources.  Reports  di¬ 
rectly  to  the  publisher. 

Leadership  and  excellent  communication 
skills  are  required  as  you  train,  motivate  an- 
d  develop  your  staff.  You’ll  have  a  growing 
New  Media  department  to  create  online  rev¬ 
enue  opportunities  and  receive  strong  mar¬ 
keting  support. 

You’ll  have  career  growth  potential  as  well. 
SGVNG  is  part  of  the  Los  Angeles  Newspa¬ 
per  Group,  which  operates  other  newspa¬ 
pers  in  Southern  California,  has  a  Majors 
and  National  sales  team,  and  is  part  of  Me- 
diaNews  Group. 

We  offer  a  competitive  compensation  pro¬ 
gram  and  excellent  benefits  package  includ¬ 
ing  a  401(k)  plan,  etc. 

Send  your  cover  letter  and  resume  to: 

FAX:  (626)  337-0514 
E-MAIL:  andy.Hernandez@sgvn.com 
Andy  Hernandez 

San  Gabriel  Valley  Newspaper  Group 
1210  N.  Azusa  Canyon  Rd., 

West  Covina,  CA  91790 
EQUAL  OPPORTUNITY  EMPLOYER 


ADVERTISING  SALES 

Leading  bi-weekly  construction  newspaper 
has  immediate  opening  for  experienced  ad¬ 
vertising  executive.  This  is  a  great  opportu¬ 
nity  to  join  a  43-year-old  company  that 
offers  an  excellent  compensation  and  bene¬ 
fit  package.  Midwest  and  Northeast  territo¬ 
ries  now  available.  Some  travel  required. 
Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washin^on,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 
j  www.editorandpublisher.com 


ADVERTISING 


VILLAGE  VOICE  MEDIA  SEEKS 
NATIONAL  AD  SALES  DIRECTOR 
The  nation’s  premier  publisher  of  alternative 
newsweeklies  is  expanding  its  team  to  gen¬ 
erate  tremendous  growth  in  national  adver¬ 
tising.  The  team  leader  we  are  seeking  will 
direct  our  national  sales  staff,  and  support 
the  launches  of  new  national  products.  We 
offer  our  clients  the  opportunity  to  reach 
the  sought-after  target  of  young  urban  read¬ 
ers  in  several  of  America’s  leading  markets, 
including  New  York  (The  Village  Voice),  LA 
(LA  Weekly)  and  Seattle,  among  others.  We 
require  an  individual  with  broad  experience 
selling  to  national  accounts,  including  to¬ 
bacco,  alcohol,  automotive,  fashion,  and  re¬ 
tail  chains.  The  position  is  based  in  New 
York  and  offers  a  competitive  compensation 
and  the  opportunity  to  be  part  of  an  en¬ 
thusiastic,  dedicated  team  in  a  noncorpor¬ 
ate  environment.  Send  resume  and  salary 
requirements  to: 

gmontanez@villagevoice.com  EOE 

ADVERTISING  MANAGER 
The  European  Stars  &  Stripes,  a  daily  news¬ 
paper  based  in  Griesheim  Germany,  has  an 
immediate  opening  for  an  Advertising  Man¬ 
ager.  The  position  oversees  a  retail  staff  of 
twelve.  Plans  a  course  of  action  to  generate 
additional  revenue,  experience  in  developing 
and  implementing  commercial  advertising 
programs,  commercial  newspaper  ex¬ 
perience  selling  retail  and/or  general  adver¬ 
tising.  Knowledge  of  co-op  advertising  pro¬ 
grams  and  obtaining  insert  business.  Re¬ 
quirements:  minimum  of  one-year  supervi¬ 
sory  experience  working  in  a  media  sales 
environment  National  Agency  Check,  works 
evenings  and  weekends,  files  annual  Finan¬ 
cial  Disclosure  statement.  Send  a  cover  let¬ 
ter  and  resume  to: 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Announcement  NAF  SS01021 
Open  to  U.  S.  citizens  only 
International  01149-6155-601433/207 
E-mail:  jobs@mail.estripes.osd.mil 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
-H  stock  options  for  aggressive  leaders.  Not 
tor  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.  net 
Or  Fax:  (510)  841-5695 


CLASSIFIED  ADVERTISING 

DEADLINES 

In-Cohimn  .Advertisements 

I  Tlie.sclay  noon  (EST)  for 
Following  Monday’s  i.ssue 

I  Classified  Display 

I  Friday  5pm  (FST)  11  days 
j  [irior  to  publication 


CIRCULA’nON 


CIRCULATION  MANAGER 
The  Standard  Times,  an  Ottaway  newspaper 
in  New  Bedford,  MA,  is  seeking  a  Circulation 
Manager.  This  is  the  #2  position  in 
the  department  and  a  terrific  opportunity 
for  the  right  individual.  The  person  selected 
will  have  a  proven  track  record  in  circulation 
management;  excellent  communication 
and  coaching  skills;  detail  oriented,  analyti¬ 
cal;  and  have  the  ability  to  contribute 
strategically  to  our  department  and  organi¬ 
zation. 

For  consideration,  please  send  your 
resume  to: 

Brian  Stephens,  Circulation  Director 
The  Standard  Times 

25  Elm  Street,  New  Bedford,  MA  02740 
Or  E-mail:  bstephens@s-t.com 
Or  FAX:  (508)  9794541 


CIRCULATION  DIRECTOR 
The  Grand  Island  Independent,  a 
24,000-daily  circulation  newspaper  in  cen¬ 
tral  Nebraska,  is  looking  for  an  aggressive 
circulation  director  with  strong  marketing 
skills. 

The  ideal  candidate  should  have  a  proven 
track  record  of  developing  circulation,  ex¬ 
cellent  customer  service  and  community  re¬ 
lations  and  the  ability  to  develop  aggressive 
and  effective  marketing  strategies. 

We  offer  a  comprehensive  benefits  package 
and  are  part  of  Morris  Communications 
Corp.  We  are  an  Equal  Opportunity  Employ¬ 
er.  Please  send  a  detailed  resume  to: 

John  Winters,  General  Manager 
The  Grand  Island  Independent 
422  W.  1  St.  Street 
Grand  Island,  NE  68801 
E-mail:  jwinters@theindependent.com 


CIRCULATION 

SALES/MARKETING  MANAGER 
We  are  a  daily  and  Sunday  newspaper  lo¬ 
cated  in  Youngstown,  Ohio.  This  new  posi¬ 
tion  will  report  to  the  Director  of  Circulation 
and  be  responsible  for  all  circulation  sales 
and  marketing  activities,  both  home 
delivery  and  single  copy.  Experience  in  im¬ 
plementing  and  managing  successful  sales 
activities  such  as  outside  sales  crews,  out¬ 
side  telemarketing,  kiosk,  direct  mail,  single 
copy,  NIE,  and  carrier  promotions  are  a 
must.  We  are  looking  for  a  highly  motivated, 
results  oriented  individual,  with  a  proven 
track  record  of  circulation  growth  to  join 
our  team.  Qualified  applicants  must  have  a 
related  degree  or  a  minimum  of  five  years 
work  related  experience  in  the  newspaper 
business. 

We  offer  a  comprehensive  benefit  package 
including,  health  and  life  insurance,  retire¬ 
ment  and  401(k)  plan,  paid  vacations  and 
holidays,  liberal  mileage  allowance,  com- 
mission/^onus  plan,  and  unlimited 
opportunity. 

If  you  are  creative,  organized,  and  ambitious 
to  be  successful,  we  just  may  have 
the  opportunity  you  are  looking  for.  For  se¬ 
rious  consideration,  send  your  resume  to: 

Box  2052,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 
Equal  Opportunity  Employer 


SAN  FRANCISCO-OAKLAND  area  newspaper 
seeks  professional  store  front  and 
door-to-door  crews.  Contact: 
slkinter564@cs.com  or  (510)  208-6412 


EDITORIAL 


REPORTER 

We’re  looking  for  an  accomplished  reporter 
to  join  the  award-winning  local  news  staff  of 
The  Journal  Times,  a  32,000  circulation  AM 
daily  which  recently  won  first-place  honors 
for  general  excellence  among  Wisconsin 
newspapers.  The  newspaper  is  located  in 
an  exciting,  diverse  community  midway  be¬ 
tween  Milwaukee  and  Chicago,  on  the 
shore  of  Lake  Michigan.  The  ideal  applicant 
will  be  bilingual  in  English  and  Spanish,  and 
eager  to  aid  in  the  ongoing  efforts  to  im¬ 
prove  the  newspaper’s  coverage  of  a  vibrant 
and  growing  Hispanic  community.  Excellent 
writing,  grammar  and  communication  skills 
are  required.  Send  cover  letter, 
resume  and  clips  to:  The  Journal  Times, 
212  Fourth  Street,  Racine,  Wl  53403.  EOE. 


MANAGING  EDITOR  to  lead  five-person 
news  staff  at  top  quality  newspaper  near 
Yellowstone  Park.  Cody,  Wyoming  Enter¬ 
prise  is  twice-weekly,  6,200  circulation. 
Qualities  desired  include  6-1-  years  in 
newsroom,  staff  managerial  experience, 
pagination  and  design  skills,  reporting  and 
copy  editing  expertise,  solid  leadership 
traits,  and  knowledge  of  the  West.  Call  Pub¬ 
lisher  Bruce  McCormack:  (307)  587-2231 . 


WRITER/ANALYST 

Miami-based  political-risk  analysis  firm 
seeks  analyst  with  experience  in  Europe  or 
Asia  and  excellent  writing  skills.  Compensa¬ 
tion  $75K-plus,  depending  on  skills.  Send  re¬ 
sume  and  writing  samples  to: 

The  Ackerman  Group: 

Fax:  (305)  8660218 
or  E-mail:  dalmeida@ackermangroup.com 


ENVIRONMENT  BEAT 

Cover  natural  resources,  water  policy,  ener¬ 
gy,  public  lands  in  a  dynamic  Western  com¬ 
munity.  While  you’re  here,  enjoy  sunny 
southern  Idaho’s  outdoor  splendor  and  rec¬ 
reation.  Must  have  bachelor’s  degree, 
knowledge  of  environmental  issues,  love  of 
the  West.  Send  resume,  clips,  list  of  refer¬ 
ences  to  Clark  Walworth,  Managing  Editor, 
The  Times-News,  P.O.  Box  548,  Twin  Falls, 
ID  83303. 


THE  STATE,  a  125,000  daily  and  155,000 
Sunday  circulation  Knight-Ridder  newspaper 
located  in  Columbia,  SC,  a  double 
APSE-section  winner  for  three  straight 
years,  has  openings  for:  High  school  sports 
editor  (editing  and  coordinating,  not  writing); 
Sunday  editor,  a  lead  design  and  special 
sections  position;  and  assistant  sports 
editor/nights,  supervising  a  nine-person 
copy  desk.  (Contact  Harry  Logan,  deputy 
managing  editor.  The  State,  P.O.  Box 
1333,  Columbia,  SC  29202  or  by  E-mail  at: 
hlogan@thestate.com 


ONE  OF  AMERICA’S  best  regional  newspa¬ 
pers  seeks  applicants  for  night  metro  as¬ 
signing  editor  and  other  anticipated  as¬ 
signing  editor  openings.  The  Lexington  Her¬ 
ald-Leader  serves  a  quarter-million  readers 
a  day  in  Kentucky’s  Bluegrass  region  and 
eastern  mountains.  Lexington  is  home  to 
260,000  people,  hundreds  of  thoroughbred 
horse  farms  and  the  University  of  Kentucky. 
Apply  by  April  27  to:  Liz  Petros,  Associate 
Editor/Recruitment  and  Development,  Lex¬ 
ington  Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508. 

Or  E-mail  to:  lpetros@herald-leader.com 


APRIL  16,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  fw, : (646) 654-5312 
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-help  wanted 

EDITORIAL 

EDITORIAL 

EDITORIAI. 

EDITORIAL 

ASSISTANT  REGIONAL  EDITOR 
Acclaim  and  prizes  have  followed  the  Mobile 
(AL)  Register's  rise  to  become  one  of 
the  most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to  join 
the  team  in  an  open  position  on  the 
Regional  desk. 

The  Register  -  a  Newhouse  newspaper  on 
Alabama's  beautiful  Gulf  Coast  seeks  an  ex¬ 
perienced,  community-minded  journalist  for 
the  position.  Responsibilities  include 
strengthening  our  weekly  zoned  publica¬ 
tions,  and  building  and  leading  a  team  of 
community  correspondents.  You’ll  also  join 
in  the  editing  of  zoned  and  daily  copy.  Send 
resume,  clips  to:  Dewey  English,  Managing 
Editor,  Box  2488,  Mobile,  AL  36652 


REPORTER 

Entry  level  reporter  competent  in  hard 
news,  features,  photography.  Great  oppor¬ 
tunity  for  a  May  graduate  or  someone  with 
experience.  The  El  Campo  Leader-News  is 
a  5.900  circulation  semi-weekly  located 
near  Houston.  Proficiency  with  Macintosh, 
Quark,  Photoshop  helpful.  Competitive  sala¬ 
ry,  health  insurance,  prescription  card,  gas¬ 
oline  allowance,  retirement  plan,  bonuses 
provided.  Mail  letter  of  application,  resume, 
clips  and  references  to:  Christopher 
Barbee,  El  Campo  Leader-News,  P.O.  Box 
1180,  El  Campo,  TX  77437  or  E-mail  to: 
cbarbee@leader-news.com  or  by  phone  to: 

(979)  543-3363.  Fax:  (979)  5430097 


EDITOR  for  state  agency.  Salary: 
$46,980-557,108.  Location:Sacramento. 
Contact:  Kathleen  @  916445-0255. 

Or  E-mail  KathleenS@bsa.ca.gov 
See  also  www.bsa.ca.gov 


COPY  EDITOR:  Medium-sized  daily  newspa¬ 
per  situated  in  beautiful  seaside  region  of 
New  England  is  seeking  a  talented  editor  to 
work  on  our  night  copy  desk. 

We  are  looking  tor  a  great  headline  writer 
who  has  a  strong  appreciation  for  words 
AND  presentation.  Successful  candidate 
must  be  able  to  demonstrate  strong  news 
judgment.  Daily  experience  required. 
Please  send  ample  work  samples  and  sala¬ 
ry  history  to  Box  2095,  Editor  &  Publisher, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

EDITOR 

Award-winning  10,000-circulation  daily 
newspaper  in  the  Rocky  Mountains  is  seek¬ 
ing  an  experienced  editor  to  lead  its 
13-persop  news  department.  Applicants 
should  have  excellent  paginating,  writing 
and  editing  skills.  A  minimum  of  three  years 
supervisory  experience  at  a  daily  newspaper 
is  required.  We  are  seeking  a  leader 
who  is  skilled  in  developing  news  content 
relevant  to  the  paper's  audience  and  can 
challenge  and  motivate  a  dynamic  staff.  If 
you  are  prepared  for  this  challenging  posi¬ 
tion  in  a  market  renowned  for  the  outdoor 
recreation  it  affords,  contact:  Suzanne 
Schlicht,  Publisher  Steamboat  Pilot  &  Today 
E-mail  at:  sschlicht@steamboatpilot.com 
FAX  at:  (9701-879-2888  or  by  mail  at:  P.O. 
Box  774827,  Steamboat  Springs,  CO 
80477. 


SPORTS  WRITER 

20,000  AM  daily  in  Zone  3  is  looking  for  a 
sports  writer  with  good  people  skills. 
Knowledge  of  QuarkXPress  helpful.  Excel¬ 
lent  benefit  package  including  health  and 
dental  insurance  and  retirement  plan.  Write: 
Box  2072,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 


EDITOR 

The  award-winning  Central  Penn  Business 
Journal,  one  of  the  top  business  weeklies  in 
the  country,  seeks  a  skilled,  creative  and 
aggressive  editor  who  will  lead  a  staff  of  13 
to  continuously  meet  the  high  expectations 
of  our  readers  by  not  only  regularly  scoop¬ 
ing  the  competition,  but  also  maintaining 
the  newspaper’s  tradition  of  high  quality, 
in-depth  reporting  and  analysis.  We  offer  a 
competitive  salary  and  benefits,  a  great 
working  environment,  and  a  superb  quality 
of  life  in  Central  Pennsylvania.  Five  -  seven 
years  of  business  journalism  experience  re¬ 
quired.  Send  resume,  samples  to: 

Associate  Publisher  Peter  B.  Burke 
Central  Penn  Business  Journal 
101  North  Second  Street,  2nd  Floor 
Harrisburg,  PA  17101 
Or  fax  to:  (71 7)  236-6803 


NEWS  EDITOR 

Looking  to  advance  your  journalism  career? 
The  Daily  News,  a  Media-General 
5-day-a-week  AM  newspaper  in  North  Caroli- 
nais  "North  Star”,  Rockingham  County,  NC, 
has  an  immediate  opening  for  a  News  Edi¬ 
tor.  Applicant  must  have  3-5  years  of  gen¬ 
eral  assignment  reporting  experience,  lay¬ 
out  (preferably  QuarkXPress)  experience, 
good  news  judgment  and  an  eye  for  local 
news.  Position  entails  editing,  page  design 
and  layout.  The  news  editor  will  not  only  be 
an  editor,  but  also  a  teacher  and  mentor  to 
a  staff  of  inexperienced  reporters.  Send  re¬ 
sume,  cover  letter,  references  and  clips  to: 
Douglas  Grant,  Managing  Editor 
Eden  Daily  News 
P.O.  Box  308,  Eden,  NC  27289 
No  phone  calls,  please 


MANAGING  EDITOR 

Strong  writer/editor  for  exciting  new  South¬ 
west  Michigan/Northwest  Indiana  quarterly 
vacation  and  lifestyle  magazine.Write  and 
edit  stories,  coordinate  ohotography,  advise 
on  graphic  design,  consult  with 
webmaster  about  online  content.  Work  from 
home  and/or  LaPorte,  Ind.,  offices.  Some 
regional  travel.  Excellent  opportunity  for  in¬ 
dividual  desiring  flexible  schedule.  Full-time 
option  combining  work  at  LaPorte  Her- 
ald-Argus.  Send  resume  to:  Rob  Small,  26 
W.  Chestnut,  Chicago,  IL  60610. 


SPORTS  EDITOR 

20,000  AM  daily  in  Zone  3  is  looking  for  a 
sports  editor  with  good  editing  and  writing 
skills  in  addition  to  layout  and  management 
proficiency.  Excellent  benefit  package 
which  includes  health  and  dental  insurance 
and  retirement  plan.  Reply  to: 

Box  2071,  Editor  &  Publisher 
770  Broadway,  7th  FI.,  NY,  NY  10003 


WANTED:  The  Martinsville  Bulletin,  an 
award-winning  20,000  AM  daily  newspaper, 
needs  a  full-time  copy  editor.  This  person 
will  have  excellent  editing,  spelling  and 
grammar  skills.  QuarkXPress  pagination 
skills  are  preferred  but  not  required.  Inter¬ 
ested  in  joining  a  young,  enthusiastic  staff 
in  a  city  within  60  miles  of  three  metropoli¬ 
tan  areas?  Contact  Ginny  Wray,  editor,  Mar¬ 
tinsville  Bulletin,  P.O.  Box  3711,  Martinsville, 
VA  24112.  Phone:  (800)  234-6575  or 
(540)  638-7409  or  E-mail: 

info@martinsvillebulletin.com 


WANTED:  The  Martinsville  Bulletin  has  an 
immediate  opening  for  a  reporter  to  cover 
hard  news  as  well  as  features.  Join  a 
young,  enthusiastic  staff  in  a  city  within  60 
miles  of  three  metropolitan  areas  and  plenty 
of  opportunity  for  professional  growth. 
Contact  Ginny  Wray,  editor,  Martinsville  Bul¬ 
letin,  P.O.  Box  3711,  Martinsville,  VA 
24115.  Phone  (800)  234-6575  or  (540) 
638-8801  or  E-mail: 

info@martinsvillebulletin.com 


ACCENT  EDITOR 

20,000  AM  daily  is  looking  for  an  editor  for 
our  daily  section  of  features  and  people 
news.  Knowledge  of  QuarkXPress  helpful. 
Excellent  benefit  package  including  health 
and  dental  insurance  and  retirement  plan. 
Contact  Ginny  Wray,  editor,  Martinsville  Bul¬ 
letin,  P.O.  Box  3711,  Martinsville,  VA 
24115.  Phone:  (800)  234-6575  or  E-mail: 
info@martinsvillebulletin.com 


The  Los  Angeles  Jewish  Journal,  an 
80,000  circulation  independent  Jewish 
weekly,  is  looking  for  a  MANAGING  EDITOR. 
Must  have  2  years  experience.  Competitive 
pay  and  benefits.  E-mail  to: 

editor@jewishjournal.com 


EMERGENCY  SERVICES  EDITOR 
1st  Responder  Newspaper,  which  serves 
the  fire,  rescue  and  EMS  community,  is  cur¬ 
rently  looking  to  round  out  its  management 
team  with  an  editor.  Candidates  must  have 
a  unique  work  experience  history  of  having 
current  or  prior  newspaper  editorial  experi¬ 
ence  (whether  daily,  weekly  or  comparable) 
and  a  working  knowledge  of  the  emergency 
services.  Job  duties  will  include 
newsgathering  and  news  budgeting,  as  well 
as  page  layout  and  design. 

1st  Responder  Newspaper  offers  a  compet¬ 
itive  salary,  fully  paid  medical  benefits, 
three  weeks  vacation  and  a  401(k)  with 
company  contributions. 

Please  send  resume  to: 

Editor  Search 
1st  Responder  Newspaper 
5  Starrow  Drive,  Newburgh,  NY  12550 
E-mail:  editor@lstresponder.com 
Contact  1st  Responder  Newspaper  at: 

(845)  564-1962  for  additional  information 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We're  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


EDITORIAI. 


EDITORIAL 


No  Bureaucrats  Need  Apply 

New  Times,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paper.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  ne.tt  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


C'^  EDI  FOR  &  PUBLISHER  CLASSIFIEDS  APRIL  16,  2001  www.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVEDTISINC  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLlSHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


EDITORIAL 


-HELP  WANTED- 


EDITORIAL 
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EDITORIAL 


CORRESPONDENT/FREELANCERS 
Weekly  national  financial  newspaper.  Two 
positions,  one  to  cover  the  Midwest  region 
and  one  to  cover  the  New  England  region. 
Experience  writing  about  financial  services 
industry.  Ability  to  handle  multiple  assign¬ 
ments.  Some  travel.  Send  resume  and  clip¬ 
pings  to  E.  Barr,  560  Village  Boulevard, 
Suite  325,  West  Palm  Beach,  FL  33409. 


REPORTER  -  FULL  TIME 
Weekly  national  financial  South  Flori¬ 
da-based  newspaper.  Some  experience 
covering  financial  services  industry.  Ability 
to  handle  multiple  assignments.  Some  trav¬ 
el.  Opportunity  to  advance.  Salary  mid-  to 
high  $20s.  Send  resume  and  clippings  to 
E.  Barr,  560  Village  Boulelvard,  Suite  325, 
West  Palm  Beach,  FL  33409. 


CHIEF  COPY  EDITOR 

The  Idaho  State  Journal  seeks  chief  copy 
editor.  We  want  a  journalist  ready  to  make 
a  career  move.  Prefer  two  or  more  years 
desk  experience.  Will  supervise  five-person 
desk.  Must  be  willing  to:  help  take  our  paper 
to  the  next  level;  work  to  better  serve 
readers;  coach  staff  members;  tweak  de¬ 
sign;  serve  on  editorial  board.  Not  only  a 
great  newspaper,  a  great  community.  Con¬ 
tact:  Steve  Miller,  Managing  Editor,  P.O. 
Box  431,  Pocatello,  ID  83204;  or  e-mail: 
smiller@journalnet.com 


BUSINESS  EDITOR 

The  Northwest  Florida  Daily  News,  a 
40,000  circulation  daily  on  the  Gulf  Coast, 
seeks  a  Business  Editor.  Responsibilities  in¬ 
clude:  writing  daily  business  copy  and  en¬ 
terprise  stories;  planning,  coordinating  and 
writing  for  our  Sunday  MoneySense  section; 
and  planning  and  coordinating  our 
Sunday  Real  Estate  section.  Strong  writing, 
editing  and  communication  skills  a  must. 
Send  letter,  resume  and  clips  to: 

Managing  Editor  Colin  Lipnicky 
P.O.  Box  2949 

Fort  Walton  Beach,  FL  32549 


SPORTS  WRITER 

North  Central  Illinois  PM  daily  specializing  in 
prep  coverage  seeks  a  qualified  sports  writ¬ 
er  to  join  our  hard-working,  outstanding 
staff.  If  its  high  school  related,  we  cover  it 
for  our  communities  of  sports-hungry  fans. 
Solid  writing  skills,  with  the  ability  to  find 
angles  that  don’t  show  up  in  a  box  score, 
required.  Occasional  opportunities  to  cover 
professional  sports.  This  is  a  chance  to  do 
it  all  without  feeling  like  you’re  doing  it  at 
all.  Send  cover  letter,  resume  and  work 
samples  to:  Roy  Parry,  Sports  Editor, 
NewsTribune,  426  Second  St.,  La  Salle,  IL 
61301,  or  e-mail  to:  sports@ivnet.com. 


EDITOR-IN-CHIEF 
Jewish  Times  of  South  Jersey 
(covering  Atlantic,  Cape  May 
Counties),  12,000  readers  weekly 
award  winning  paper.  Resume  to: 

Shy  Kramer,  Publisher 
Jewish  Times 
21  West  Delilah  Road 
Pleasantville,  NJ  08232 


CAREER  ADVANCEMENT  for  our  current  ed¬ 
itor  gives  you  the  opportunity  to  lead  a 
team  of  48  journalist  in  one  of  the  USis 
most  dynamic  growth  areas,  Seacoast  NH. 
You  will  guide  the  evolution  of  four  of  New 
Englandis  fastest  growing  newspaper  titles 
n  Portsmouth  Herald,  2  tri-weeklies,  com¬ 
bined  Sunday,  other  non-daily  publications. 
You  should  have  strength  in  hiring,  trans¬ 
forming  and  repositioning  local  newspapers, 
track  record  of  building  team  and  ex¬ 
cellence.  You  should  have  the  ability  to  ap¬ 
ply  newsroom  resources  to  new  and/or  var¬ 
ied  publishing  initiatives.  Salary  commensu¬ 
rate  with  experience. 

Send  resumes  to: 

Bennita  Morang,  Executive  Assistant 
Seacoast  Newspapers 
111  Maplewood  Avenue 
Portsmouth,  NH  03801 
E-mail:  bmorang@seacoastonline.com 


NEWS  COPY  EDITOR 

The  East  Valley  Tribune  is  seeking  a  talent¬ 
ed,  experienced  news  copy  editor  for  our 
copy  desk.  The  successful  candidate  will 
eve  a  minimum  of  3  years’  experience  copy 
editing  on  a  daily  newspaper.  Page  design 
experience  a  plus!  If  you  have  the  experi¬ 
ence  and  ability  to  “hit  the  ground  running” 
and  a  passion  for  serving  readers,  this  is 
the  place  for  you.  Must  submit  clips  with  re¬ 
sume.  Located  in  the  Phoenix  metropolitan 
area,  our  award-winning  100,000  -4-  circula¬ 
tion  daily  serves  the  readers  in  the 
fast-growing,  activity-filled  communities  of 
eastern  Maricopa  County.  The  East  Valley 
enjoys  a  year-long  calendar  of  big-name 
concerts,  nationally  renowned  events, 
world-class  restaurants,  every  pro  and  col¬ 
lege  sport,  the  Grand  Canyon  an  the  beauti¬ 
ful  Sonoran  desert-all  with  300  -t-  days  of 
sunshine  a  year.  To  apply,  submit  resume 
and  work  samples  to:  Rebecca  Dyer,  The 
Tribune,  120  W.  1st  Ave.,  Mesa,  AZ  85210 
or  FAX  to:(480)  898-6362.  E-mail  to: 
rdyer@aztrib.com 


COPY  EDITOR 

The  Messenger-Inquirer  in  Owensboro,  KY, 
has  a  copy  editing  opening  for  someone 
with  experience  or  a  talented  graduate. 
We’re  a  fully  paginated  7-day-a-week  AM 
with  a  circulation  of  33,000. 

At  the  Messenger-Inquirer,  you’ll  have  an 
opportunity  to  learn  and  grow  at  one  of  the 
best  smaller  newspapers  in  the  country. 
We’re  looking  for  a  candidate  who  is  com¬ 
fortable  both  designing  pages  and  editing. 
Our  desk  consists  of  eight  copy  editors 
who  work  a  four-day  week  and  handle  a  va¬ 
riety  of  tasks  from  doing  lA  to  feature  sec¬ 
tions  using  QuarkXPress.  Owensboro  is  on 
the  Ohio  River,  40  minutes  east  of  Evans¬ 
ville,  IN,  and  two  hours  from  Louisville,  KY, 
and  Nashville,  TN. 

Please  send  resume  and  cover  letter  to: 
Copy  Editor  Search,  Messenger-Inquirer 
P.O.  Box  1480 
Owensboro  KY  42302-1480 
EOE 


WE  NEED  an  Associate  Editor  who  can  do  it 
all:  produce  a  4-color,  higher  education 
magazine,  and  manage  our  web  page. 
Higher  education  editing/writing  experience 
a  definite  plus.  MAC/HTML  and  Internet  flu¬ 
ency  required.  3+  years  of  related  experi¬ 
ence  a  must.  Send  letter  and  resume  to  P. 
Lesko,  The  Adjunct  Advocate,  P.O.  Box 
130117,  Ann  Arbor,  Ml  48113-0117. 


What  are  you 
waiting  for? 

When  Miami  New 

ig^lllllPlIllllll^  Times  Staff  Writer 

Jacob  Bernstein  was 

W/r  named  a  finalist  in  the 

■  1999  Livingston 

W  dki  H  Awards,  it  marked  the 

f  ^  10th  time  in  as  many 

years  that  a  New 
Times  writer  was 
noticed  by  the  nation’s 
most  prestigious 
competition  for  young 

Jacob  Bernstein,  Miami  New  Times  journalists 

At  New  Times,  we  believe  in  hiring  great  young 
talent  and  setting  it  free.  It  sure  beats  putting  in 
three  years  on  night  cops. 

With  13  newspapers  and  more  than  a  million 
readers,  New  Times  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for 
talented  writers  and  editors  to  join  our  award¬ 
winning  staffs. 


NewTitnes 

Phoenix  New  Time.s  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

www.newtimes.com 
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-POSITIONS  WANTED- 


EDITORIAL 


LOOKING  FOR  THAT  EXCELLENT  CAREER 
MOVE?  The  Ogden  Newspapers  has  open¬ 
ings  at  a  few  of  our  36  daily  newspapers. 
We  have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and  more. 
Check  out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
EDITORIAL 

The  Parkersburg  News,  a  21,000  daily  and 
36,000  plus  Sunday  (AM  newspaper),  in 
Parkersburg,  West  Virginia,  is  looking  for  an 
Editor  to  lead  its  newsroom.  The  individual 
must  be  energetic  and  self-starting.  We  are 
looking  for  someone  to  lead,  plan  and  or¬ 
ganize  a  solid  newsroom  staff.  As  part  of 
The  Ogden  Newspaper  Group,  we  offer  ex¬ 
cellent  salary,  benefits  and  growth  potential. 
Please  send  your  resume  and  salary  re¬ 
quirements  to  Parkersburg  News,  c/o  Mi¬ 
chael  Christman,  Publisher,  519  Juliana 
Street,  Parkersburg,  WV  26102. 

E-mail:  mchristman@newsandsentinel.com 


ALASKA:SPORTS  EDITOR/WRITER:  Report¬ 
ing, editing,  page  layout  and  headline  writ¬ 
ing,  community  sports  include  basketball, 
baseball,  cross  country,  soccer,  track, 
wrestling,  and  volleyball.  5  days  on/2  days 
off,  6,000  circulation,  morning  distribution, 
state-of-the  art  equipment,  Mac  computers. 
Word  and  Quark  software,  pleasant  work 
environment,  island  living,  located  in  rain 
forest,  benefits:  profit  sharing,  medical/den¬ 
tal  insurance,  paid  vacation,  sick  leave  and 
401(k).  Send  clips,  cover  letter  and  resume 
to:  Scott  Bowlen,  Ketchikan  Daily  News, 
501  Dock  St./P.O.  Box  7900,  Ketchikan, 
Alaska  99901. 


COPY  EDITOR,  BUSINESS 
The  Houston  Chronicle  is  seeking  a  busi¬ 
ness  news  copy  editor.  Experience  working 
for  a  business  section  isn't  essential,  but 
strong  editing  and  headline-writing  skills 
are.  Our  desk  edits  stories  covering  a  wide 
range  of  subjects,  including  consumer  tech¬ 
nology,  small  business,  Mexico,  personal  fi¬ 
nance  and  workplace  issues.  Depending  on 
interest,  a  varied  of  tasks  are  possible:  lay¬ 
out,  editing  business  features  and  filling  in 
as  slot.  Among  valuable  qualities  to  bring  to 
the  job  is  an  inquisitive  mind,  poise  under 
deadline  pressure  and  an  interest  in  busi¬ 
ness.  Send  cover  letter,  resume  and  work 
samples  to  Bill  Montgomery: 

Business  News  Copy  Chief 
Houston  Chronicle 

P.  0.  Box  4260,  Houston,  TX  77210 
Equal  Opportunity  Employer 


ASSISTANT  EDITOR  position  with  some 
general  news  and  feature  writing  responsi¬ 
bilities.  B.A.  in  Journalism  and/or 
equivalent  newspaper  experience.  Quark 
experience  preferred.  Excellent  benefits. 
Send  resume,  clips  and  references  to:  I. 
Bruce  Henke,  Publisher,  Jamestown  Sun, 
P.O.  Box  1760,  Jamestown,  ND  58402 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMohon  at 
646.654.5303 

C6  EDITORS;  PUBLISHER  CLAI 


FINANCE 


MULTI-MEDIA  COMPANY  located  in  the 
Southwest  searching  for  an  individual  to  ad¬ 
minister  and  manage  their  corporate  finan¬ 
cial  department.  This  position  manages  a 
corporate  staff  along  with  co-managing  ac¬ 
counting  staff  at  outlying  media  locations. 
The  preferred  candidate  for  this  position 
should  be  a  CPA  with  a  minimum  of  5  years 
of  upper  level  accounting  management  ex¬ 
perience  in  the  media  business.  This  is  an 
excellent  opportunity  for  an  individual  with 
PBS  experience  to  join  a  fast  growing  com¬ 
pany  with  accelerated  growth  and  new 
technology  as  part  of  their  strategic  plan. 
EEOE.  Please  mail  your  resume  to: 

Box  2092,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


INFORMATION  SYSTEMS 


PROJECT  MANAGER  (Business) 

The  Village  Voice,  New  York’s  premier  alter¬ 
native  weekly  newspaper,  has  an  immediate 
opening  for  a  Project  Manager 
(Business).  The  ideal  candidate  should  have 
financial  and  management  skills  to  work  in 
the  fast-paced  field  of  newspaper  publish¬ 
ing.  Work  with  IT  personnel,  software  ven¬ 
dors  and  users  at  various  level  of  the  or¬ 
ganization.  Must  understand  software  appli¬ 
cations,  system  functions,  interfaces  and 
module  interactions  and  apply  this  knowl¬ 
edge  to  resolve  system  problems.  Will  also, 
develop  and  document  system  procedures. 
The  ability  to  write  queries  and  reports  in  a 
timely  manner  and  to  understand  database 
table  structures  and  queries  essential. 
Strong  analysis  and  problem  solving  skills 
and  excellent  oral  and  written  skills  required. 
Effective  teamwork  and  timely,  accurate 
communications  are  critical. 

The  ideal  candidate  should  submit  cover  let¬ 
ter,  resume  and  salary  requirements  to: 
gmontanez@villagevoice.com 
Or  fax  to  (212)475-8945 
We  value  diversity  and  all  opportunities  are 
equal. 


PREPRESS 


PREPRESS  MANAGER 

The  Express-Times,  a  mid-size  daily  and 
weekly  newspaper  company  is  looking  for 
an  individual  to  manage  our  prepress  de¬ 
partments.  Qualified  candidate  will  have 
minimum  3  years  prepress  management 
experience;  be  proficient  with  Macintosh 
hardware  and  DTP  software;  have  working 
knowledge  of  PC's,  printers,  imagesetters, 
RIP’S  and  scanners.  We  offer  a  competitive 
salary  and  benefits  package  including  a 
401(k)  plan.  If  interested  send  a  cover  letter 
and  resume  to  Elaine  Kehler,  Human  Re¬ 
sources  Director,  30  N.  4th  Street,  P.O. 
Box  391,  Easton,  PA  18044-0391. 


PRESSROOM 


PRESSROOM  MANAGER  to  supervise  crew 
of  1 1  on  an  8  unit  Urbanite.  Small  daily  with 
significant  commercial  printing.  Competitive 
compensation  package.  Advancement  op¬ 
portunities.  Located  in  a  scenic  area  with 
lots  of  outdoor  activities.  Send  resume  to: 
Publisher,  The  Courier 
P.O.  Box  887,  Russellville,  AR  72811 
Fax:  (501)968-2832 
menderle@couriernews.com  EOE 
h'lEDS  APRIL  16,  2001 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
Career  opportunity  to  lead  great  color  web 
pressroom,  mailroom,  ad  composition  and 
growing  commercial  printing  department  in 
Pacific  Northwest.  Send  letter,  resume,  sal¬ 
ary  history,  work  samples  to:  John  Brewer, 
Publisher,  Peninsula  Daily  News,  305  W. 
First  St.,  Port  Angeles,  WA  98362. 
www.peninsuladailynews.com 


PRODUCTION  DIRECTOR 
North  Carolina’s  top  mid-sized  daily  news¬ 
paper  in  general  excellence  and  appearance 
seeks  motivated  person  to  manage 
and  coordinate  pressroom  and  camera 
room  operations.  Ideal  candidate  will  have 
solid  working  knowledge  of  press  opera¬ 
tions,  demonstrated  skills  in  management 
and  mastery  of  OSHA  compliance  reports. 
Must  be  able  to  meet  daily  production 
guidelines  and  maintain  high  standards  of 
quality.  We  offer  competitive  salaries,  ex¬ 
cellent  benefits  package  and  great  location. 
Send  cover  letter  and  resume  to  Charlie 
Fischer,  The  Daily  News,  P.O.  Box  196, 
Jacksonville,  NC  28541-0196. 


PRODUCTION  MANAGEMENT 
The  Kingman  Daily  Miner  Central  Print  Facili¬ 
ty  is  looking  for  a  Plant  Manager  and  a  Pro¬ 
duction  Manager  for  it’s  newspaper  and 
large  commercial  printing  operation.  The 
right  candidates  will  have  5  years  produc¬ 
tion  management  experience,  excellent 
customer  service  and  organizational  skills. 
In  depth  knowledge  of  printing  production 
machinery  essential  and  previous  experi¬ 
ence  in  the  press  area  a  plus.  The  positions 
offer  competitive  salary  and  excellent  bene¬ 
fits.  Kingman  is  located  close  to  Las  Vegas, 
and  California.  Send  resume  to:  Personnel, 
Kingman  Daily  Miner,  3015  Stockton  Hill 
Road,  Kingman,  AZ  86401. 

FAX  to:  (520)  733-3796 
E-mail:mdixon@kingman.com  EOE 


SALES 


THE  ADVANCED  INTERACTIVE  MEDIA 
GROUP,  L.L.C.,  a  growing  consultancy, 
needs  a  business  development  and  market¬ 
ing  director.  The  position  is  sales  and  mar¬ 
keting  driven,  to  help  the  AIM  Group  build  its 
strong  base  of  media  and  dot-com  clients. 
For  more  information  about  this  position, 
see  aimgroup.com. 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GM  seeking  career  challenge. 
Proven  experience  in  dailies,  weeklies,  and 
group  publications  including  shoppers.  Re- 
sults-oriented  in  competitive  and  controlled 
markets.  Leader/team  builder  needs  new 
assignment.  Contact:  PubGM@aol.com 


ADVERTISING 


ATTENTION:  35  year  Seasoned  Advertising 
Professional.  Experience  includes  Retail, 
Casinos  and  Majors.  Seeks  position  in 
Zones  4  or  6.  Please  respond  to: 

E-mail:  RC040@hotmail.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


AWARD-WINNING  national  arts  magazine  ed¬ 
itor  seeks  immediate  position. 

(615)  673-2252,  robdoe5@hotmail.com 

NY  PRESS  ASSOCIATION’S  Writer  of  the 
Year  seeks  freelance  work  for  travel  maga¬ 
zine/newspaper  travel  section.  Specialize  in 
upstate  NY  and  Finger  Lakes.  Contact: 
meg_connor@yahoo.com 

EXPERIENCED  JOURNALIST  seeks  news/ 
feature  assignments  along  the  Carolinas’ 
coastal  region,  or  other  freelance  projects. 
Writer/Editor  - 16  years;  publishin^printing 
-  4  years;  Journalism  Instructor  -  3  years; 
Desktop  Publishing  -  7  years. 

E-mail:  Carltonpro@aol.com 

EXPERIENCED  NEWSPAPER  SPORTS- 
WRITER  looking  to  relocate  at  small  north¬ 
western  daily-weekly  paper.  I’ve  covered  all 
prep  sports,  15  years  experience.  Doug 
Law,  6385  Bonanza  Dr.,  Winnemucca,  Ne¬ 
vada  89445.  EmaiLdlaw^berpipe.net 
Phone:  (775)  6254945. 


EXPERIENCED  writer,  editor,  photographer 
and  web  geek  seeks  full-time  work  in  Flori¬ 
da.  References  available.  Contact  Eric  at: 
smity@digital.net 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


EDITOR  &  PUBLISHER 
CLASSIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$139.00  per  inch,  per  week,  one- 
inch  minimum,  half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $11 .70  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$139.00  per  inch,  per  week,  one- 
inch  minimum,  halt-inch  increments 
ALL  CATAGORIES 
Red  display  ads:  $59.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  one  line  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  not  respon¬ 
sible  for  the  recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


www.editorandpublisher.com 
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Culture  Trends 


MIVs 

BUZZWOKIHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HoUywoodReporter’s  Box  Office 

For  weekend  ending  April  9 , 2001 

This  Last  3-Day  Days  In  Total 

Week  Week  Picture  Weekend  Gross  Release  Gross  Sales 

1  1  Spy  Kids  17,079,114  10  48,257,162, 

2 

New 

Along  Came  a  Spider 

16,712,407 

3 

16,712,407 

potential.  Of  the  videos  desig- 

3 

New 

Blow 

12,443,461 

3 

12,443,461 

nated  as  Buzzworthy,  the  vast 

4 

New 

Pokemon  3:  The  Movie 

8,240,752 

3 

8,240,752 

majority  have  been  certified 
gold  or  platinum. 

5 

2 

Someone  Like  You 

5,347,702 

10 

17,776,720 

6 

3 

Heartbreakers 

5,009,640 

17 

29,979,511 

Week  of  4/9/01 

7 

6 

Enemy  at  the  Gates 

3,353,741 

24 

39,214,411 

8 

5 

The  Brothers 

3,006,620 

17 

22,488,990 

Artist/Group:  Fatboy  Slim 
Song/Video:  "Weapon  of  Choice" 
Album:  Halfivay  Between  the 

Gutter  and  the  Stars...  i 

9 

8 

Crouching  Tiger,  Hidden  Dragon 

2,820,308 

122 

117,525,155 

10 

4 

Tomcats 

2,811,509 

10 

10,953,131 

1 

11 

7 

Exit  Wounds 

2,677,815 

24 

45,415,821 

First  of  all,  what  a  great  album  ' 

title!  Slim  teams  up  again  with 

Spike  Jonze  to  hopefully  re-create 
the  energy  of  his  last  big  hit 

12 

New 

Just  Visiting 

2,272,489 

3 

2,272,489 

13 

9 

Traffic 

2,134,341 

103 

116,755,319 

14 

11 

Chocolat 

1,217,327 

115 

66,082,420 

15 

12 

The  Tailor  of  Panama 

1,133,352 

10 

3,527,412 

“Praise  You”.  Bootsy  Collins  from 

16 

10 

The  Mexican 

1,125,148 

38 

64,101,808 

P-Funk  lends  some  vocal,  and  i 

apparently  Christopher  Walken 
dances  in  the  video  -  so  you  can 
see  why  Vanity  Fair  wanted  this 
guy  for  their  post-Oscars  party... 

17 

20 

Memento 

842,939 

24 

2,411.385 

18 

16 

0  Brother,  Where  Art  Thou? 

796,631 

108 

39,923,302 

19 

13 

Down  to  Earth 

622,356 

52 

63,095,559 

20 

14 

Hannibal 

504,432 

59 

162,916.511 

21 

14 

See  Spot  Run 

455,746 

38 

32,486,094 

Artist/Group:  Mudvayne  ’ 

Song/Video:  "Dig" 

Album:  LD50 

1 

!  22 

19 

Pollock 

450,924 

115 

6,755,336 

23 

21 

Cast  Away 

345,870 

108 

230,654,808 

i 

24 

33 

What  Women  Want 

313,320 

115 

181.483,882 

From  the  Korn/Slipknot  school 

1  25 

17 

15  Minutes 

243,178 

31 

24,160,216 

comes  another  “graduate”  whose 

26 

27 

The  Emporer’s  New  Groove 

226,614 

115 

88,077/287 

band  members  wear  crazy  makeup 
and  look  very  mean.  They 
describe  their  music  as  “thinking 
man’s/math  metal.”  They  have  a 

27 

29 

The  Widow'  of  St.  Pierre 

221,012 

38 

944/222 

28 

24 

Save  the  Last  Dance 

208,815 

87 

88.821,64;l 

29 

50 

The  Dish 

191,833 

26 

439,236 

great  love  of  numbers.  Huh? 

30 

28 

Miss  Congeniality 

179,475 

108 

106.201,042 

©2001  MTV 

©2001  The  Hollywood  Reporter 
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Culture  Trends 


MTV  Top  20 
Countdown 

The  Billboard  200 

1  The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

Week  of  4/9/01 

This 

Week 

Last 

Week 

Weeks 
on  Chart 

Artist 

Album 

1.  OutKast  “So  Fresh,  So  Clean” 

1 

1 

33 

Shaggy 

Hotshot 

2.  Dave  Matthews  “1  Did  It” 

2 

- 

1 

112 

Part  III 

3.  Nelly  “Ride  Wit’  Me” 

3 

2 

4 

Dave  Matthews 

Everyday 

4 

- 

1 

Trick  Daddy 

Thugs  R  Us 

4.  Destiny’s  Child  “Survivor” 

5 

3 

3 

Aerosmith 

Just  Push  Play 

5.  Crazy  Town  “Butterfly” 

6 

- 

1 

Jon  B 

Pleasures  U  Like 

6.  Janet  Jackson  “All  for  You” 

7 

4 

45 

Dido 

No  Angel 

8 

- 

1 

Soundtrack 

Exit  Wounds 

7.  Joe  w/  Mystikal  “Stutter” 

9 

10 

23 

Limp  Bizkit 

Chocolate  Starfish... 

8.  Eve  “Who’s  That  Girl” 

10 

7 

2 

Tank 

Force  of  Nature 

9.  Ja  Rule  “Put  it  on  Me” 


©2001  Billboard/SoundScan,  Inc. 


10.  Jennifer  Lopez  “Play” 

11.  Britney  Spears  “...The  Last  to  Know” 


The  Billboard  Hot  100 


12.  Shaggy  “Angel” 

13.  Dido  “Thank  You” 

I 

14.  Nelly  Furtado  “Like  a  Bird”  i 

;  j 

15.  Snoop  Dogg  “Lay  Low”  I 

16.  Sunshine  Anderson  “Heard  it  All...” 

17.  Jagged  Edge  “Promise” 

18.  Black  Eyed  Peas  “Request  Line” 

19.  Lifehouse  “Hanging  By  a  Moment”  j 

20.  Aerosmith  “Jaded” 

I 

I  ; 

©2001  MTV  1  I 


The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

7/eek 

Last 

¥/eek 

Peak 

Pos. 

Weeks 

on  Chart 

Title 

Artist 

1 

2 

1 

14 

Butterfly 

Crazy  Towm 

2 

3 

2 

4 

All  for  You 

Janet  Jackson 

3 

1 

1 

15 

Angel 

Shaggy  w/  Ray  von 

4 

7 

4 

4 

Survivor 

Destiny’s  Child 

5 

5 

4 

21 

Again 

Lenny  Kravitz 

6 

6 

6 

13 

Thank  You 

Dido 

7 

9 

7 

11 

Jaded 

Aerosmith 

8 

8 

8 

2 

Get  Over  Yourself 

Eden’s  Crush 

9 

4 

1 

14 

Stutter 

Joe  w/  Mystikal 

10 

10 

8 

16 

Put  it  on  Me 

Ja  Rule 

©2001  Billboard/Soundscan,  Inc. 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


DISPLAY  CLASSIITED  ROP  ADVERTLSINC;  INDEX 


2%  in  February,  compared 
with  the  same  month  a  year 
earlier,  according  to  ad  linage 
totals  in  the  exclusive 


fC^P/Competitive  Media 
Reporting  monthly  indices. 

In  year-to-date  totals,  all 
four  category  indices  are 


running  behind,  with  retail 
down  18%,  classified  down 
7%,  national  down  6%,  and 
inserts  down  3%. 


Retail  ads  dropped 
15%,  classified  de¬ 
clined  4%,  national 
was  flat,  and  inserts  advanced 


THE  FEBRUARY  f£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


MAR  APR  MAY:  JUN  JUL  AUG  SEP  OCT  NOV  DEC 

108.22  105.97  106.57  '  102.74  9293  9740  '  10266  116  17  10981  '  11386 

SHDIF^  vm  FFR  National  ROP  Index 

lUKItS  TIU  ftB  YTD-6%,FEB0% 

:iations  j  2^  I  sS  rphe  Cor^ate/^Other, 

; -15%  i -12%  X  Computers  &  Software, 
ware  |  31%  i  39%  Factory  Automotive,  and  Auto 

)ther  i  67%  :  79%  Dealer  Associations  categories 

It  I  25%  I  41%  improved  significantty  for  the 

1  :  -36%  ;  -32%  uKHith,  compared  with  the  same 

month  last  year.  However,  okjsI  of 

13%  8%  ^ 

I '“%  i  40%  remaining  categories  declined 

!  .3g<^  i  .35^  in  the  month  from  last  year, 
i  -40%  I  -34%  perhaps  because  February  2000 
-17%  -13%  had  an  extra  day  due  to  leap  year, 
i  -18%  I  -13%  Overall,  the  National  ROP  Index 

jnications.  9%  I  8%  was  flat  for  the  month. 


I  JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 
2000  loam '  104.64  ia07  112.99  12464  11375  9666  '  10745  114.97  11441  145.72  17367 
7933  88.85 

Overall,  the  Retail  ROP  Index 
declined  significantly  for 
February,  compared  with  the 
same  month  last  year.  All  the 
categories  in  the  index  fell  for 
the  month,  with  the  Computer 
Stores  and  Office  Supply  Stores 
categories  losing  the  most, 
percentagewise.  Last  year  was 
a  leap  year,  adding  a  day  to 
February,  which  may  have  bol¬ 
stered  the  2000  figures,  thereby 
skewing  numbers  for  this  year. 


Apparel  &  Accessriry  Stores  :  -15% 


Books  &  Stationery  Stores  -16% 


Computer  Stores 


Department  Stores 


Furniture  &  Accessories 


Office  Supply  Stores 


Preprinted  Insert  Index 
YTD  -3%,  FEB  2% 

The  Office  Supply  Stores  and  Consumer 
Electronics  categories  each  showed 
strong  volume  gains  in  February  compared 
with  the  same  month  last  year,  which 
had  an  extra  day  because  of  leap  year. 
However,  the  Computer  Stores  and  Fo4>d 
&  Household  (CMO)  categories  lost  the 
most  linage  for  the  month.  Overall,  the 
Preprinted  Insert  Index  improved  slightly 
in  February. 


INSERT  CATEGORIES 


Building  Materials 


Consumer  Electronics 


Discount  Stores 


Food  A  Household  (CMO) 


Other  Inserts 


JANi  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 

100.00  100.47  111.76  134.55  119.85  114.85  106.08  118.03  111.31  140.82  182.87  178.01 

90.23  102.99 


Display  Classified  ROP 

t . f . t . [ . I  f . I'  Index  YTD -7%,  FEB -4% 

Overall,  the  Display  Classified  ROP 
Indexdecreasedforthemonthandre- 
^  mains  soft  for  the  year  to  date.  Recruitment, 

other  Display  classified,  and  Education  mi, 
compared  wi^  the  same  month  last  year. 
Real  Estate  rose  a  bit  for  the  month,  and 

JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  Automotive  was  flat. 
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NATIONAL  CATEGORIES 

YTD 

FEB 

Airlines 

-5% 

0% 

Auto  Dealer  Associations 

25% 

31% 

Banks/Credit  Cards 

-15% 

-12% 

Computers  A  Stiftware 

31% 

39% 

Corporate/Oflice/Other 

67% 

79% 

Factory  Automotive 

25% 

41% 

Food  A  Household 

-36% 

-32% 

Government/Political 

-9% 

-1% 

Hotels  A  Resorts 

-13% 

-8% 

Insurance 

-32% 

-40% 

Investments 

-38% 

-35% 

Mailorder 

-40% 

-34% 

Motion  Pictures 

-17% 

-13% 

Travel  A  Tourism 

-18% 

-13% 

Utilities  A  Communications 

9% 

8% 

r 

■ 

1 

■  :ir  ■' 

CLASSIFIED  CATEGORIES 

YTD  ^ 

FEB 

Autorrwtive 

-4% 

0% 

Education 

-8%  1 

-8% 

Other  Display  Classified 

■18% 

-20% 

Real  Estate 

2%  I 

8% 

Recruitment 

-22% 

-26% 

TECHNOLOGY 


Post-press  ROI:  'Star  Tribune’  posts  Post-it  Notes  at  press  speed 

BY  JIM  ROSENBERG 

WE  REALIZED  $800,000  IN  ADDITIONAL  REVENUE 
on  a  capital  expenditure  of  less  than  $400,000,” 
said  Tim  Vescio.  And  the  Minneapolis  Star 
Tribune  mailroom  did  it  in  just  six  months,  dou¬ 
bling  the  projected  return  on  investment  (ROI). 
To  accomplish  it,  the  Star  Tribune  didn’t  have  to  look  far.  Consum¬ 
ables  and  printing  services  come  from  3M,  based  in  nearby  St.  Paul. 
And  the  equipment  is  from  the  same  company,  CCL  Label  Inc., 

Rosemont,  Ill.,  whose  labeler  the  paper 
uses  for  20,000  copies  mailed  nightly. 

Twenty  years  after  the  ubiquitous 
restickable  paper  notes  were  introduced 
and  10  years  after  they  first  appeared  in 
magazines,  3M  Post-it  Notes  are  a  viable 
newspaper  advertising  option,  to  judge 
from  the  experience  at  the  366,357- 
circulation  Star  Tribune.  The  familiar, 
usually  yellow,  little  sheet  was  promoted 
as  a  vehicle  for  newspaper  ads  in  the 
mid-1990s,  but  manual  application 
limited  its  appeal.  Since  then,  automated 
label  applicators  for  the  easily  removed 
notes  have  been  developed  by  Barstrom 
(through  GSP  Inc.),  Hurletron  Inc.,  and 
Kirk-Rudy  Inc.  (E&P,  June  26, 1999)- 
“It  seemed  that  Post-it  Notes  made  a  lot 
of  sense  because  they  enhanced”  preprint¬ 
ed  advertising,  said  Vescio,  the  papers 
packaging  and  distribution  manager. 

While  his  paper  discovered  the  value  in 
stick-on  ads  less  than  a  year  ago,  carriers 
of  its  Twin  Cities  rival,  the  St.  Paul  Pioneer 
Press,  have  applied  them  by  band  for  three 
years.  Its  parent  company’s  flagship.  The 
Saeramento  (Calif.)  Bee,  also  runs  them. 

Another  user  of  a  few  years.  The  Buffalo 
(N.Y.)  News,  ceased  for  a  year  but  resumed 
offering  the  notes  a  couple  of  months  ago. 

Chuck  Haskins,  national  manager  of 
3M’s  Post-it  direct-response  products,  said 
that  although  the  number  of  papers  using 


Stick-to-itiveness:  Star  Tribune’s  CCL  labeler  at  work. 

Post-it  ads  probably  hasn’t  surpassed  the 
600  estimated  two  years  ago,  more  are  ; 
i  actively  selling  such  ads  —  and  “we’re  | 

i  seeing  growth  in  automation.” 

For  instance,  Barstrom’s  labeler,  “with 
a  few  retrofits  on  it,  can  also  put  down  a 
Note,”  said  Haskins,  pointing  out  that 
the  machine  is  in  every  USA  Today 


print  site.  The  similarly  modifiable  CCL 
machine  is  found  in  all  of  The  Wall  Street 
JoumaPs  print  sites. 

At  a  session  on  ROI  in  post-press 
at  the  recent  America  East  conference 
and  trade  show  in  Hershey,  Pa.,  Vescio 
said  that  after  explaining  automated 
application  of  notes  to  mailroom  workers, 
“we  got  a  very  good  response  and  trained 
a  lot  of  people  on  the  floor.” 

Satisfied  with  in-house  trials  on  a  CCL 
machine,  the  Star  Tribune  bought  10  label¬ 
ers.  It  aimed  for  revenue  adequate  to  justify 
the  expenditure,  uninhibited  production, 
and  over  95%  success  in  applying  ads  on 
Page  One,  on  daily  preprints  for  up  to  54 
zones,  on  two  Sunday  section  fronts,  and  on 
ZIP  code-zoned  Sunday  comics. 

In  the  first  six  months  it  offered  them, 
the  Star  Tribune  ran  32  Post-it  ads  for 
full-circulation  and  27  more  that  were 
zoned,  at  an  average  of  74,000  copies. 
Among  the  accounts  were  a  wireless- 
phone  company,  a  hotel,  a  church  — 
and  the  Minnesota  Opera.  3M  prints  the 
Post-it  ads,  with  quick  turnaround  and 
four-color  capability. 

In  straight  production  mode,  the 
pressroom  delivers  a  split  stream  at 
54,000  copies  per  hour;  full-stream 
collect  runs  move  at  30,000  cph.  CCL 
labelers  handle  the  volume  at  those 
speeds,  so  successful  application  rates 
exceed  95%  for  straight  runs  and  98% 
for  collect  runs  as  well  as  for  daily  and 
Sunday  inserting,  said  Vescio. 

“Sunday  inserting  was  the  last  piece  to 
be  put  in  place,”  said  Vescio,  because  of 
uncertainty  about  where  best  to  locate  the 
labeler  in  the  product  stream.  For  the 
comics  section,  a  labeler  was  elevated  to 
work  underneath  an  overhead  section  of 
gripper  conveyor  modified  to  flatten  the 
hanging  copies  as  they  pass  over  the 
labeler.  The  machine’s  location  —  just 
before  copies  reach  a  stacker  infeed  — 
allows  it  to  do  the  work  of  two  labelers, 
one  on  each  inserting  line,  Vescio  said. 

The  paper  operates  as  few  as  four 
labelers  on  a  four-press  straight  run  to  10 
machines  on  a  Saturday-night  five-press 
run.  Vescio  said  CCL’s  newest  design  will 
halve  the  number  of  machines  he  now 
needs  to  label  straight-run  copies. 

As  for  the  one  other  department 
concerned,  Vescio  remarked,  “It  actually 
surprised  me  that  we  got  approval  from 
the  editorial  staff”  He  credited  the  notes’ 
removability  and  position  control  for 
their  acceptance  by  the  newsroom.  11 
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Cartoonists  come  to  the  College  of  Charleston  -  near  where  the 
Civil  War  began  -  to  discuss  the  uncivil  2000  presidential  race 


BY  DAVE  ASTOR 

Charleston,  S.C. 


The  2000  presidential  campaign  began  with  a 
mind-numbing  race  between  two  lackluster  candi¬ 
dates  and  ended  with  a  wild  battle  for  Florida’s 
electoral  votes. 

So  when  four  editorial  cartoonists  came  to  the 
College  of  Charleston  to  discuss  the  recent  contest,  they  recalled  it 
with  the  proverbial  mixed  feelings. 

“The  election  was  incredibly  boring  until  the  end,  and  then  it  got 

interesting,”  said  the  Tribune  Me-  ||||||H 
dia  Services-distributed  Doug 
Marlette.  Clay  Bennett  of  The 
Christian  Science  Monitor  and 
United  Feature  Syndicate  added, 

“After  John  McCain  dropped  out, 
the  election  was  so  packaged. 

Both  camps  were  as  controlled 
as  I’ve  ever  seen.” 

But  Robert  Ariail  of  The  State, 

Columbia,  S.C.,  and  Newspaper  ^ 

Enterprise  Association  said  the 
controlled  nature  of  the  George  W. 

Bush  and  A1  Gore  campaigns  did  • 

provide  some  satirical _ 

fodder.  He  recalled 
using  the  famous 
Al-Tipper  loss  —  an 

allegedly  spontaneous  ^  M 

act  Ariail  considers  Tl 

“pre-thought  out”  —  A 

as  inspiration  for 
several  cartoons. 

Ariail  added  that 

he  was  excited  by  the  Cl3y  861111611 
historic  nature  of  the  “The  Christian 

Election  Day  after-  Science  Monitor 
math.  He  noted  that  it  was  more  than  a 
century  since  something  similar  happened, 
and  “there  was  a  new  wrinkle  every  day.” 

But  Bennett  said  it  can  get  boring  focus- 


presidential  races  and  Rob6rl  Arisil 
politicians,  noting  “The  State,” 

that  these  drawings  Coi.umbia,  S.C. 

can  be  “insider  politics”  and  focus  more  on 
personalities  than  issues.  Bennett  —  who 
uses  a  computer  liberally  to  create  his  work 
—  prefers  doing  cartoons  on  topics  such  as 
economic  disparities,  social  jus- 
tice,  and  the  environment.  One 
cartoon  he  showed  pictured  a 
*■  ^  calendar  mentioning  Sept.  6  as 
^  ^  jT  Labor  Day.  Every  other  day  of 
the  year:  “Management  Day.” 

P  I  There  was  also  comment 

I  about  provocative  vs.  strictly  hu- 
Bmjl  I  morous  editorial  cartoons.  Pett 
'■  C5L//  I  said,  “When  you  read  a  cartoon, 
ask  yourself:  ‘Who  is  this  going 
to  make  angry?’  If  it’s  ‘No  one,’ 
it’s  probably  not  a  good  cartoon.” 

Bennett  and  Marlette  also 
came  down  on  the  provocative 
side  of  the  divide.  Bennett  said 
big  dailies  “shouldn’t  live  in  fear” 
of  a  couple  of  hundred  readers  being  angry 
at  a  cartoon.  Marlette  compared  editorial 
cartoonists  who  do  humorous,  nonoffensive 
drawings  to  the  ever-trying-to-please  Eddie 
Haskell  of  “Leave  it  to  Beaver”  fame.  They 
give  editors  what  they  want  —  cartoons  that 
are  cute  and  harmless  —  but  they’re  really 
giving  shareholders  what  they  want,”  said 
the  1988  Pulitzer  winner. 

Several  speakers  lamented  that  non¬ 
offensive  cartoons  are  disproportionately 
chosen  for  roundups  in  The  New  York 
Times,  USA  Today,  and  Newsweek. 

But  Ariail  said  that,  although  hard- 


ing  on  the  same  topic  for  over  a  month. 

Joel  Pett  of  the  Lexington  (Ky.)  Herald- 
Leader  and  Universal  Press  Syndicate 
recalled  that  he  was  originally  planning  to 
go  on  vacation  right  after  the  election.  “I 
was  intellectually  and  mentally  unprepared 
to  do  good  cartoons  for  two  weeks,”  joked 
the  2000  Pulitzer  Prize  winner. 

But  Pett  said  he  saw  a  lot  of  good 
editorial  cartoons  in  the  post-election 
period,  despite  the  fact  that  “it’s  hard  to 
satirize  something  that’s  already  absurd.” 

While  the  two-day  symposium  was  titled, 
“It’s  a  Draw:  Political  Cartoonists  Reflect  on 
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hitting  cartoons  are  good,  he  doesn’t  mind 
doing  some  purely  fimny  ones.  “I  just  hope 
to  get  some  kind  of  reaction,”  he  said. 

Pett  observed  that  kxal  cartoons  usually 
have  more  impact  than  national  ones.  “You 
can  draw  the  president  with  his  pants  down 
and  nobody  cares,”  he  said. 

Speaking  of  Bill  Clinton,  Marlette  said  he 
was  initially  impressed  with  him  but  grew 
disgusted  with  his  lack  of  character. 

Bennett  agreed  that  Clinton  has  low 
persona]  morals,  but  said  he  wasn’t  a  bad 


president  otherwise. 
“Today,  we  have  an 
honest  president,  but 
he’s  doing  deplorable 
things  —  like  destroy¬ 
ing  the  environment 
every  day,”  comment¬ 
ed  Bennett. 

Clinton  has  a 
“woman  problem”  — 
and  so,  in  a  dilferent 
way,  does  the 

editorial  cartoon  profession.  Only 
a  handful  of  females  are  in  the 
field,  and  minority  representation 
is  even  worse. 

Pett  and  Bennett 
said  reasons  for  this 
might  include 
discrimination,  the 
profession’s  low 
turnover,  and  the  fact 
that  other  creative 
fields  might  be  more 
attractive  to  women 
and  minorities. 

“I  don’t  think 


sarcasm  and  bitterness  are  encouraged  in 
women,”  added  Bennett,  while  noting  that 
some  women  certainly  have  those  two 
qualities.  “Young  boys  are  encouraged 
to  be  bad.” 

Finally,  speakers  waxed  philosophical  by 
agreeing  that  the  best  editorial  cartoonists 
are  skeptical,  not  cynical.  “Cynicism  leads  to 
hopelessness,”  said  Bennett.  “If  we  believed 
that,  we  wouldn’t  be  wasting  our  time 
trying  to  change  things.”  Isl 


Joel  Pett 

“Lexington  (Ky.) 
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In  brief 

Column  group 
to  convene  in 
San  Francisco 


United  is  offering  content 
FROM  Scholastic  Web  site 

United  Feature  Syndicate,  in  collaboration 
with  Scholastic  Inc.,  is  offering  newspapers 
“Scholastic  Kids.”  The  weekly  news  service 
contains  content  from  Scholastic’s  Web  site 
(http://www.scholastic.com). 


The  National  Society  of  News- 
paper  Columnists  (NSNC)  will  meet 
May  31-June  3  in  San  Francisco. 

,  Topics  to  be  discussed  will  include  a 
recently  conducted  column  survey,  the  role 
'  of  columnists,  online  rights,  and  the  state 
i  1  of  the  city’s  dailies.  Scheduled  speakers 
j !  include  San  Francisco  Chronicle  columnists 
;  Jon  Carroll  and  Adair  Lara,  Chronicle 
\  1  Executive  Editor  Phil  Bronstein,  media 
,  critic  Ben  Bagdikian,  and  San  Francisco 
'  I  Mayor  Willie  Brown. 

I  The  NSNC  (http://www.columnists. 

;  com)  will  also  present  its  annual  Lifetime 
!  j  Achievement  Award. 


i! 


i 


United  puts  Slate  mag 
ON  ITS  SYNDICATION  SLA-TE 
United  Feature  Syndicate  is  offering  fea¬ 
tures  on  news,  politics,  and  culture  from 
Slate,  the  online  magazine. 

Included  are  columns  by  Slate  Editor 
Michael  Kinsley. 


i  NYTS  FEATURE  OFFERS  INFO 
j  ABOUT  RETIREMENT  PLANNING 
I  A  52-installment  feature  on  retirement 
I  planning  is  being  offered  by  the  New 
j  York  Times  Syndicate.  It’s  adapted  from 

I  et  cetera  . . . 

The  interactive  division  of  tribune 

Media  Services  named  Thomas  Tierney 
director  of  sales  and  marketing,  and  Mike 
Fioritto  executive  producer.  Tierney  was 
business  development  manager  for  the  United 
States  at  the  Financial  Times,  and  Fioritto 
online  operations  manager  at  The  Arizona 
Republic  in  Phoenix. ...  Knight  Ridder/Tribune 
Information  Services  and  the  Chicago  Tribune 
signed  a  deal  giving  Yomiuri  Shimbun  and  the 
English-language  Daily  Yomiuri  rights  to 
publish  stories  in  Japan. ...  Alex  Howell's 
“Butch  and  Dougie”  comic  is  moving  to  DBR 


“The  Retirement  Catch-Up  Guide”  book  j 

by  Ellen  Hofftnan. 

‘Passionate  Aging’  column  |  i 

TARGETS  AGING  BABY  BOOMERS  i ! 

A  weekly  column  called  “Passionate  Aging  1 1 

—  How  to  Grow  Old  Without  Getting  Old”  | 
is  being  syndicated  by  Lahaska  Press  I 

Gahaska@mindspring.com).  [ 

'Hie  baby-boomer-oriented  feature  1 1 

covers  topics  such  as  health,  careers,  and  j 
retirement.  It’s  written  by  self-help  book  1 1 

author  Jim  Donovan.  ! ! 


Media  April  23.  It  was  formerly  with  King 
Features  Weekly  Service.  ...  Cathy  Guisewite 
won  The  Ark  Trust’s  Genesis  Award  for  raising 
public  consciousness  of  animal  issues  in  her 
Universal  Press  SYNOicATE-distributed  “Cathy” 
strip. ...  Internet  industry  veteran  Fergus 
O’Daly  Jr.  joined  the  board  of  directors  of 
Clickability,  the  Web-tool  syndicator. ...  Cyber¬ 
walker  Media  is  offering  a  package  on  digital 
car  gadgets. ...  Information  and  products  from 
GE  Financial  Assurance  are  now  accessible  via 
AccuWeather.com,  the  site  affiliated  with  the 
AccuWeather  syndicator. ...  Office.com  is 
syndicating  headlines  to  Web  sites,  linking 
users  back  to  its  site  for  full  text  of  the  articles. 
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■ _ TV 

you  on  the  siiiway  reading 

“No  Exit. 

1  iwtTWl  yq 

If  only  ywi  hadn't  exited  at 

Borough  Hall.. 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


In  the  name  of  hi 


loni)  Ri(f(/er  ico/th/  sttn'ive  of  to  l.V’o  min 
lie's  fa  milt  j.  am!  he  has  the  sapporf  of  the 
eorporatioa  e.eeeat ires." 

-  JOHN  MORTON,  NEWSPAPER  ANALYST 


The  erstwhile  Gray  Lady  has 
finally  decided  to  go  all  the  way. 
Beginning  this  Sunday,  The  New 
York  Times  will  join  most  other  major 
(and  minor)  papers  in  publishing 
what  it  calls  “advertisements  from 
readers  seeking  romance”  in  its 
Sunday  edition.  The  paper  linked 
the  belated  decision  to  a  6.9%  slump 
in  its  overall 

New  date  ad'.olumein 

February. 

line  in  Discussing  j 

‘New  York 

move  at  an 
I  lines'  American 

Society  of 

Newspaper  Editors’  reception  in 
Washington  in  early  April,  Times 
Publisher  Arthur  O.  Sulzberger  Jr. 
was  overheard  saying,  “It  makes  for 
a  great  slogan:  I  got  my  Bob 
through  The  New  York  Times.” 

A  Times  spokeswoman  told  E^P 
that  Advanced  Telecom  will  screen 
clients  and  take  a  “conservative” 
approach  to  the  ads.  “The  personals 
will  be  in  line  with  our  advertising 
standards  —  obviously,  no  obsceni¬ 
ties,  profanity,  vulgarities,”  she  said. 
“There’s  a  list  of  words  we  won’t  ad¬ 
mit.”  A  flurry  of  house  ads  last  week 
promoted  the  paper’s  attempt  at 
improving  what  it  called  “domestic 
tranquility.”  And  a  company  press 
release  raised  a  yearning  question: 
“Can  Sophisticated  Travelers  settle 
down  with  House  &  Home  fans?” 

—  Joe  Strupp  and  Greg  Mitchell 


DAVID  SWANSON, 
THE  PHILADELPHIA 
INQUIRER,  APRIL  10 

After  WHAT 
seemed  like 
six  months  of 
chill,  the  air  finally 
heated  into  the  80s  in 
Kimberton,  Pa.  last 
Monday.  Alan 
Wilfeur,  11,  and 
Thomas  Rapsey,  12, 
made  the  best  of  it. 
The  photographer, 
David  Swanson,  had 
come  to  the  neighbor¬ 
hood  on  a  different 
assignment  and 
noticed  the  kids  in  the 
back  yard.  He  got  the 
shot,  he  tells  us,  after 
placing  his  Nikon  F5 
“on  the  grass  under 
the  trampoline.” 

—  Greg  Mitchell 
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Newsroom  2001:  Ethnic  diversity?  Great!  Racial  diversity?  Good! 
Ideological  diversity?  Er,  uh,  we’ll  get  back  to  you  on  that  one . . . 

BY  JULIA  DUIN 

A  FRIEND  WHO  WORKS  IN  NETWORK  NEWS  TELLS  ME 

that  in  her  Washington  bureau,  it  was  assumed  you 
voted  for  Al  Gore  in  the  presidential  election.  Her  co¬ 
workers  loudly  announced  their  political  preferences 
and  heaped  scorn  on  those  who  weren’t  Democrats. 
When  I  first  started  in  newspapers,  you  never  said  whom  you 
favored.  Everyone  was  circumspect  about  their  preferences. 
Today,  a  lack  of  objectivity  is  not  only  tolerated,  it  is  welcomed.  In 


today’s  newsroom,  people’s  skin  color  may 
be  different,  but  if  they  think  alike,  news¬ 
rooms  have  not  been  diversified  one  bit. 

The  goal  here  is  ideological  diversity. 
When’s  the  last  time  you  editors  hired 
someone  who  was,  say,  pro-gun?  Pro-death 
penalty?  Or  pro-life? 

When  Peter  Brown,  editor  of  the  Sunday 
“Insight”  section  for  the  Orlando  (Fla.) 
Sentinel,  did  a  survey  of  the  home  addresses 
of 3,400  journalists,  he  labeled  their  ZIP 
codes  by  “cluster  names”  that  described 
how  they  saw  the  world.  Their  ZIP  codes 
revealed  they  mostly  populated  neighbor¬ 
hoods  with  cluster  names  such  as  “money 
and  hrains”  (two-eamer  couples,  expensive 
condos  or  town  homes,  few  children,  their 
own  hot  tub,  and  a  yen  for  jazz  and  sailing) 
but  avoided  rural  areas  tagged  “shotguns 
and  pickups”  (low  real-estate  prices, 
families  who  eat  Wheaties,  drink  whiskey, 
go  to  auto  races  or  bowling  alleys).  They 
were  “off  the  charts,”  he  said,  in  neighbor¬ 
hoods  such  as  “urban  gold  coast”  (college 
grads  in  high-rise  apartments  or  condos 
who  travel  first  class  in  airplanes,  attend 
live  theater,  and  watch  ABC’s  “Nightline”). 
The  fact  that  journalists  are  out  of  touch 
with  Middle  America  is  not  new.  But  what 
are  newsroom  managers  doing  about  it? 

Last  spring,  three  journalism  organiza¬ 


tions  and  one  foundation  pledged  $5  mil¬ 
lion  to  increase  the  number  of  minority 
journalists  available  for  employment  in 
America’s  newsrooms.  I  have  no  problem 
with  increasing  media’s  ethnic  and  racial 
diversity,  but  often  those  who  get  hired 
from  those  camps  .sound  just  like  the  people 
preceding  them. 

OK,  so  it  gets 
a  bit  squishy. 

Ideological 
diversity  beto¬ 
kens  asking 
about  one’s 
beliefs,  which  is  illegal.  But  there  are  ways 
of  telling  whether  people  have  a  different 
background.  Maybe  a  degree  in  religious 
studies.  Maybe  a  position  on  a  conservative 
or  religious  publication.  Why  is  it  that  re¬ 
cruiters  have  no  problem  with  someone 
with  a  stint  at  Planned  Parenthood  on  her 
resume,  whereas  they  won’t  look  twice  at 
someone  who  has  worked  for  Pat  Robert¬ 
son’s  Christian  Broadcasting  Network? 

So,  people  of  faith  go  undercover.  Two 
years  ago,  I  attended  a  conference  of  150 
evangelical  Christians  who  work  for  secular 
news  organizations.  In  an  effort  to  keep  the 
event  under  wraps,  it  was  held  in  another 
country.  We  were  forbidden  to  divulge  to 
anyone  outside  the  conference  who  the 


attendees  or  speakers  were,  as  some  feared 
losing  their  jobs.  Compare  that  secrecy  to 
the  very  open  gatherings  of  black,  Hispanic, 
i  gay,  and  other  categories  of  journalists 
whose  meetings  attract  all  sorts  of  re- 
!  cruiters  eager  to  diversify  their  newsrooms. 

Of  course,  no  recruiter  will  admit  to  such 
disparity  in  hiring  practices.  The  accepted 
lingo  is  whether  you’d  be  a  good  “fit”  for 
that  place.  But  the  word  on  the  street  is 
that  you  can’t  get  hired  at  most  major 
dailies  if  you  have  anything  that  betokens 
I  religious  conviction.  Republican  leanings, 
or  anti-abortion  sentiment.  When  trolling 
for  someone  to  cover  the  religion  beat, 
many  large  newspapers  deliberately  select 
someone  who  knows  little  or  nothing  about 
religion.  'They  would  never  put  up  with 
such  ignorance  on  a  beat  —  such  as 
business  —  that  they  truly  care  about. 

You  may  respond  that  last  Nov.  6’s 
^eiP/TIPP  poll  (“Bird  in  the  hand  for 
Bush?,”  p.  24)  showed  editors  and  pub¬ 
lishers  picking  Bush  over  Gore  and  that, 
therefore,  newspapers  are  inherently  con- 
j  servative.  That’s  a  dodge  —  the  193  people 
i  polled  were  newspaper  executives.  But  the 
j  attitudes  of  the  middle  managers  who 
j  assign  the  stories,  the  copy  editors  who 
write  the  headlines,  and  the  reporters  who 
seek  out  the  sources  and  do  the  writing  are 
quite  different.  And  that’s  where  most  of 
the  decisions  get 
made  to,  say,  cover 
black-voter  dis¬ 
enfranchisement 
in  the  Florida 
elections  but  to 
ignore  slavery  in 
the  Sudan  or  the  huge  number  of  Afiican- 
American  women  who  have  abortions. 

!  Managers  are  going  to  have  to  work 

I  harder  to  balance  the  newsroom  in  terms  of 
!  ideological  diversity.  Next  time,  try  looking 
at  Christian  colleges  or  Muslim  student 
groups  for  your  openings.  Or  historically 
white  colleges  in  the  South.  Or  military 
publications.  And  if  you  hire  someone  you 
suspect  is  conservative,  don’t  let  other 
staffers  make  life  hell  for  them,  forcing 
j  them  to  look  for  work  elsewhere.  0 

Duin  is  an  assistant  national  editor  for  The 
Washington  Times  and  vice  chairman  of 
Gegrapha,  an  international  organization  of 
Christians  in  the  secular  media. 
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